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Pharmacists  save 
NHS  cash  every  day 

W  London  pharmacists 
gets  £370,000  grant 

Pharmacy 
Week  round- 
up in  words 
and  pictures 


Seamless  care  for  the 
patient  in  N  Ireland 

Pharmacy's  King  is  the 
queen  of  the  beach 

Wholesalers  play 
games  sansfrontieres 

Glaxo  Wellcome  unveils 
Beckenham  closure 


Exceptional  introductory 
offers  recognise  your 
increased  involvement 
in  customer  counselling 
for  POM  to  P  switches. 
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has  the  advantage  of  an  H2  antagonist  for 
long-lasting  relief. 


DUAL  ACTION 

FOR  YOUR 
CUSTOMERS! 


A 


Sodium   alginate  goes 
to    work  immediate! 
creating    a  protect! 


barrier  to  acid  reflux 


dl/rjaiJdlrja  controls  add 
production,  providing 
loncjBf  IziSiiintj  raJiaf 
i'rmn  -in  smisjcid. 


Tagamet*  Dual  Action  Liquid  is  now  available 
for  the  short  term  symptomatic  relief  of 
heartburn  and  associated  acid  reflux. 
New  Tagamet  Dual  Action  Liquid  is  the  only 
product  available  for  your  recommendation 
which  not  only  provides  the  immediate 
benefit  of  other  alginate  liquids,  but  also 


Please  contact  your 
Pharmacy  Support  Team  representative, 
or  Freephone 
the  OTC  Tagamet  Information  Line  on 
0500  100  222. 


Product  information:  Presentation.  A  white  suspension  with  an  odour  of  fruit  and  mint  containing  500  mg  sodium  alginate  B.PC.  and  200  mg  cimetidine  per  dose.  Use.  Short  term  symptomatic  relief  of  heartburn,  associated 
with  acid  regurgitation,  especially  if  provoked  by  bending  over  or  lying  supine.  Dosage  and  administration  Adults  (incl.  the  elderly),  children  16  years  and  over.  10  ml  suspension  when  symptoms  appear.  If  symptoms 
persist  for  more  than  1  hour  after  the  first  dose,  a  second  dose  (10  ml)  may  be  taken,  but  no  more  than  2  doses  in  any  4  hours  and  no  more  than  4  doses  in  any  24  hours.  Treatment  should  not  be  continued  for  more  than  two 
weeks.  If  symptoms  persist  for  more  than  two  weeks  or  recur  regularly,  a  doctor  should  be  consulted.  Not  to  be  given  to  children  under  16  years  of  age.  Contraindications.  Hypersensitivity  to  cimetidine  or  any  of  the  other 
constituents.  Precautions.  Not  recommended  in  patients  with  impaired  renal  function,  hepatic  impairment;  taking  oral  anticoagulants,  phenytoin,  theophylline,  intravenous  lignocaine;  middle  aged  or  older  patients  with 
new/changing  dyspeptic  symptoms,  any  patients  with  unintended  weight  loss  and  dyspeptic  symptoms,  because  of  potential  delay  in  diagnosis  of  gastric  cancer;  with  compromised  bone  marrow;  in  pregnancy  and  lactation. 
Use  only  on  a  doctor's  advice  in  patients:  with  any  other  illness,  using  any  medication,  under  medical  supervision  for  other  reasons;  with  a  history  of  peptic  ulcer  who  are  now  using  NSAIDS,  especially  the  elderly  Contains 
66  mg  sodium  per  10  ml  dose  and  this  should  be  included  in  the  daily  allowance  of  patients  on  sodium  restricted  diets.  Adverse  reactions.  Diarrhoea,  dizziness,  rash, 
tiredness.  Gynaecomastia,  occasional  liver  damage,  confusional  states  (usually  in  the  elderly  or  very  ill),  all  reversible.  Rarely  thrombocytopenia,  leucopenia, 
agranulocytosis',  all  reversible.  Very  rarely,  hepatitis,  interstitial  nephritis,  acute  pancreatitis,  headache,  myalgia,  arthralgia,  fever  sinus  bradycardia,  tachycardia  and  heart 
block,  all  reversible',  aplastic  anaemia,  pancytopenia  and  anaphylaxis.  Reports  of  alopecia  and  very  rarely  reports  of  impotence  but  no  causal  relationship  has  been 
established  at  usual  prescribed  therapeutic  doses.  Product  licence  number.  000210232.  Retail  Price.  (200  ml)  £4.99.  Legal  category.  R  Date  of  preparation. 
4  April  .1995.  Smithkline  Be'echam  Consumer  Healthcare,  SB  House,  Brentford,  Middlesex.  TW8  9BD.  Telephone  number:  0181  560  5151. 


SmithKlme  Beecham 

Consumer  Healthcare 

"Tagamet  is  a  registered  trademark  of 
Smith  Kline  £t  French  Laboratories  Limited. 


President  of  the  Royal  Pharmaceutical 
Society  Ann  Lewis  hit  the  nail  on  the  head 
when  she  said  that  one  of  the  prime  benefits 
of  Pharmacy  Week  was  the  way  it  had  drawn 
the  profession  together  at  local  level.  One  of  the 
other  benefits  has  been  the  opportunity  to  set 
down  political  markers.  Nowhere  has  that 
opportunity  been  seized  better  than  in  Northern 
Ireland. 

Last  week,  the  NI  Centre  for  Postgraduate 
Pharmaceutical  Education  and  Training  linked 
with  the  LUster  Chemists'  Association  and  the 
Guild  of  Hospital  Pharmacists  in  a  Pharmacy 
Week  warm-up  conference  on  seamless 
healthcare  (see  pi 008). 

UCA  president  Sarah  Mawhinney  said  the  new 
NHS  structure  had  turned  the  whole  healthcare 
profession  into  retailers.  Sally  O'Kane  of  the 
Western  Health  Board  called  for  stronger 
communication  between  hospital  and 
community  pharmacists,  while  Dr  Denis 
Morrison  warned  that  'careless  seams'  could 
result  in  non-compliance  and  treatment  failure. 
And  the  next  chief  pharmacist  in  the  Province,  Dr 
Norman  Morrow,  said  there  were  new  elements 
of  care  that  can  be  taken  up  by  pharmacists. 

SDLP  health  spokesman  Joe  Hendron  warmed 
to  that  theme  at  the  NI  launch  of  the  Week. 
"Pharmacists  are  a  binding  force  in  the 
community:  they  must  not  be  sacrificed  for  short- 
term  penny  saving  which  would  produce  a  long- 
term  community  health  deficit."  He  called  on 
Government  to  drop  its  mail  order  flirtation  and 
to  institute  a  prospective  study  of  the  true  value 
of  pharmacy  for  the  health  of  the  nation. 

Pharmacists  throughout  the  UK  will  echo  his 
message.  Let  us  hope  Dr  Hendron's  colleagues 
were  listening  when  the  Pharmacy  Week  show  hit 
Westminster  on  Thursday. 
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use  and  respect  pharmacists 


"Pharmacists  should  be  used, 
pharmacists  should  be  trusted, 
pharmacists  should  be  res- 
pected," health  secretary  Virginia 
Bottomley  told  guests  at  a  recep- 
tion to  mark  the  start  of  Phar- 
macy Week  on  Monday. 

The  Week  was  an  important 
new  development  and  a  platform 
for  the  vital  work  pharmacists  do 
in  the  community,  in  their'  centr  al 
role  m  hospitals,  as  well  as 
through  their  academic  and  in- 
dustrial contribution.  "It's  impor- 
tant to  explain  to  the  wider  public 
how  vital  your  task  is,"  she  said. 

Pharmac  ists  have  a  responsi- 


bility to  ensure  patients  under- 
stand the  effectiveness,  the  suc- 
cess and  the  opportunities  of 
medicine,  as  well  as  the  dangers. 
"Medicines  are  a  force  for  good  or 
evil." 

Pharmacy  was  a  profession  of 
great  importance  that,  even  now, 
was  not  properly  recognised.  Mrs 
Bottomley  concluded  by  noting 
the  "quality  of  your  literature,  the 
seriousness  of  your  purpose  and 
the  importance  of  your  work". 

President  of  the  Royal  Pharma- 
ceutical  Society  of  Great  Britain 
Ann  Lewis  highlighted  the  results 
of  three  surveys  specially  exe- 


cuted for'  Pharmacy  Week,  at  both 
this  reception  and  the  Sunday 
press  launch.  She  said  that  35  per 
cent  of  2,000  adults  in  a  British 
Market  Research  Bureau  survey 
said  that,  when  buying  an  over 
the  counter  medicine,  they  would 
not  tell  their  pharmacist  about 
any  prescription  medicine  they 
were  taking. 

A  second  survey  of  144  commu- 
nity pharmacists  confirmed  this 
finding  with,  in  an  average  week, 
11-20  customers  taking  script 
medicines  failing  to  tell  the  phar- 
macist when  buying  OTC  medi- 
cines. Unwanted  reactions,  extra 


doses  of  active  ingredients  and 
the  potential  for  contra-indica- 
tions  could  be  masked  in  this 
way,  said  Miss  Lewis. 

Another  survey  revealed  that 
patients  failed  to  understand  the 
reasons  behind  simple  instruc- 
tions such  as  'Swallow  whole,  do 
not  chew'  and  'Take  an  hour 
before  food'. 

"Pharmacists  are  concerned 
that  a  lack  of  understanding  of 
the  reasons  for  instructions  on 
medic  ines  can  mean  patients  do 
not  get  the  best  fr  om  their  medi- 
cine and  might  even  suffer  side- 
effects,"  she  said. 


Research  needed  to  show 
positive  pharmacist  impact 


Every  day  pharmacists  are  saving 
the  NHS  large  amounts  of  money 
by  providing  advice  and  treat- 
ment for'  minor  ailments.  This 
role  has  been  reinforced  by  the 
switch  over  of  potent  drugs  from 
prescription  only  to  pharmacy 
medicines. 

Similarly,  pharmacist  referral 
to  GPs  has  quickly  alerted  doc- 
tors to  serious  illness  needing 
early  treatment,  Social  Democra- 
tic &  Labour'  Party  health 
spokesman,  Joe  Hendron,  said  at 
the  launch  of  Pharmacy  Week  in 
Northern  Ireland. 

"This  Government  is  influ- 
enced by  concrete,  measurable 
facts,  so  there  is  a  need  for  a 
quantitative  study  to  show  the 
positive  impact  that  pharmaceuti- 
cal car  e  is  having  on  the  healt  h  of 
the  nation.  This  would  allow  a 
true  value  to  be  placed  on  a  phar- 
macist's service.  A  prospective 
study  extending  across  the  UK  is 
what  is  required,"  he  said. 


"It  is  of  paramount  importance 
that  we  never  fall  into  the  trap  of 
allowing  American-style  dispens- 
ing by  mail  order  culture  to  gr  ab  a 
hold.  A  system  which  involves 
personal  contact,  care  and 
knowledge  of  individual  patients 
can  never  be  replaced  by  mail 
order." 

Mr  Hendron  continued:  "Phar- 
macies are  a  binding  force  in  our' 
community;  they  must  not  be  sac- 
rificed for  short-term,  penny  sav- 
ing, which  would  produce  a  long- 
term  community  health  deficit,  I 
hope  the  confidential  report  cur- 
rently circulating  within  the 
Department  of  Health  on  mail 
oider  prescriptions  is  dropped 
quickly  and  for  good." 

He  said  it  was  clear  that  change 
is  necessary.  "I  believe  that  such 
changes  on  the  horizon  should  be 
seerr  as  opportunities,  and  the 
most  important  opportunity  of  all 
is  the  ongoirrg  development  of 
pharmaceutical  care." 


President  of  the  Pharmaceutical  Society  of  Northern  Ireland  Terry 
Hannawin  (far  right)  and  vice  president  Terry  Maguire  (far  left)  are 
pictured  with  their  chief  guests  and  the  speakers  at  a  reception  to 
launch  Pharmacy  Week  in  the  Province.  Alan  Elliott,  permanent 
secretary  at  the  DHSS  in  Ml,  is  flanked  by  SDLP  health  spokesman  Dr 
Joe  Hendron  (second  right)  and  Ulster  Unionist  IMP  Reverend  Martin 
Smith  at  the  Society's  House  in  Belfast 


President  of  the  Royal 
Pharmaceutical  Society  Ann 
Lewis  (left)  is  pictured  with 
health  secretary  Virginia 
Bottomley  at  an  evening 
reception  for  health 
professionals,  health 
policymakers  and 
representatives  from  voluntary 
organisations,  sponsored  by  the 
National  Westminster  Bank,  and 
held  in  the  company's  Hall  in 
Bishopsgate,  London,  on  June  19 


Television  personality  Carol 
Smillie  explained  why  she  values 
the  services  of  her  local 
pharmacist  at  the  press  launch  of 
Pharmacy  Week  at  the  Chelsea 
Physic  Garden,  London,  on 
Sunday,  June  18.  RPSGB 
president  Ann  Lewis  shared  the 
platform  with  Carol,  promoting 
three  pharmacy  surveys  which 
show  patients  need  to  understand 
more  about  their  medicines 


Be  patient  -  not  product  -  orientated 


Community  pharmacy  is  about 
providing  the  services  patients 
need  in  ways  that  are  effective 
and  acceptable,  and  about  being 
'patient  rather  than  product'  ori- 
entated, with  the  supply  of  medi- 
cines remaining  the  core  of  the 
community. 

The  introduction  of  written 
guidelines  on  the  sale  of  medi- 
cines from  pharmacies  would 
give  community  pharmacists 
even  greater  scope  to  make  full 
use  of  their  knowledge  and 
expertise  to  assist  with  the  cor- 
rect selection  of  the  product  and 
to  help  patients  by  advisirrg  them 
about  the  importance  of  taking 
their  medication  regularly,  ac- 
cording to  Alan  Elliott,  the 
DHSS's  permanent  secretary  in 
Northern  Ireland. 

The  535  community  pharma- 
cies in  the  Province  provide  the 
public  with  convenient  access  to 
a  source  of  sound  advice  on  the 
r  elief  of  symptoms  arrd  the  treat- 
ment of  common  ailments,  as 


well  as  dispensing  18.5  million 
items  in  1994. 

The  pharmacy  is  conveniently 
situated  and  patients  know  there 
will  always  be  a  pharmac  ist  avail- 
able to  provide  friendly  advice. 
Said  Mr  Elliott:  "For  instance, 
patients  need  sound  advice  to 
make  informed  choices  about 
OTC  medicines  and  not  just  to 
rely  on  advertising  arrd  commer- 
cial promotion  of  products  for 
information." 

The  recent  change  to  the  phar- 
macists' remuneration  system, 
with  the  introduction  of  an 
allowance  for  professional  ser- 
vices, recognises  the  importance 
of  health  promotion  advice  by 
community  pharmacists,  sard  Mr 
Elliott. 

"I  believe  there  is  an  increasing 
need  for  community  pharmacists 
to  be  an  integral  part  of  the  pri- 
mary healthcare  team  working 
with  family  doctors  and  other 
healthcare  professionals,  such  as 
community  nurses." 
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EHH  pharmacists  receive 
1370,000  from  Agency 


Ealing,  Hammersmith  and  Houn- 
slow  Health  Agency  is  to  plough 
around  £370,000  into  community 
pharmacy  over  the  next  year. 

Using  funds,  mostly  gained 
from  Tomlinson  money,  the 
Agency  has  scheduled  a  range  of 
initiatives,  including: 

•  needle  exchange,  SI  17,000, 
involving  23  pharmacists.  In  the 
year  1904-95,  7,783  contacts  with 
community  pharmacists  were 
established 

•  IMPACT  project,  £70,000  has 
been  allocated  to  fund  an  inde- 
pendent team  of  pharmacists  to 
supply  200  visits  to  GPs,  during 
which  prescribing  habits  will  be 
assessed  and  key  messages  put 


into  local  context  The  project's 
first  campaign  has  centred 
around  H2  antagonists  and  qual- 
ity prescribing  in  asthma 

•  discharge  procedures,  £25,000 
for  a  two-year  project.  The  pro- 
ject, which  involves  the  appoint- 
ment of  a  part-time  facilitator, 
will  track  patients'  medication 
through  secondary  and  into  pri- 
mary care 

•  domiciliary  visiting,  512,500 
has  been  allocated  to  extend  the 
South  Fulham  pilot  into  1996 

•  compliance  aids,  £12,500  made 
available  to  extend  it  into  1996 

•  care  assistant  training,  S  12,000 
to  fund  14  pharmacists  to  train 
232  home  care  staff. 


EHH  has  a  further  £100,000, 
which  will  be  available  from  next 
April,  to  support  a  community 
pharmacy  development  fund  foi 
pharmacists  wishing  to  develop 
short-term  projects,  capable  of 
evaluation. 

These  might  include  discharge 
or  multidisciplinary  pilots,  or 
small  capital  initiatives  involving 
computerised  data  capture.  EHH 
will  liaise  with  the  local  pharma- 
ceutical committee  over  funding 
criteria. 

There  are  also  plans  to  extend 
the  one-week  pre-reg  job  swap 
scheme  to  three-month  swaps 
with  community  and  hospital 
pharmacists. 


Pharmacist  in 
private  script  case 

A  Welsh  pharmacist  is  fighting  for 
the  right  to  privately  dispense 
drugs  that  have  been  written  on 
an  NHS  prescription. 

Gwent  Health  Commission  has 
referred  Newbridge  pharmacist 
Allan  Sharpe  to  Mid-Glamorgan 
Family  Healt  h  Services  Authority, 
saying  his  actions  breach  section 
3.1  of  his  Terms  of  Service  con- 
I  ract .  This  states  that  the  pharma- 
cist should  provide  drugs  as  he 
supplies  them  in  his  normal 
course  of  business.  As  Mr  Sharpe 
has  been  offering  patients  the 
choice  of  having  their  prescrip- 
tions dispensed  privately  for  15 
years,  he  counters:  "This  is  nor- 
mal for  me." 

Mr  Sharpe  takes  the  view  that 
prescriptions  fall  under  the  juris- 
diction of  the  Medicines  Act, 
which  does  not  differentiate 
between  MIS  and  private  pre- 
scriptions. However,  FHSAs  take 
the  position  that  NHS  prescrip- 
tions are  their  property. 

Mr  Sharpe  points  out  that  this 
rigorous  interpretation  means  all 
pharmacists  are  breaking  their 
contracts.  "Selling  a  product  OTC 
rather  than  dispensing  it  from  a 
prescription  is  also  a  breach  of 
contractual  terms,"  he  says. 

The  National  Pharmaceutical 
Association  has  offered  to  help 
Mr  Sharpe  with  the  FHSA  hear- 
ing, due  to  be  held  on  August  3. 

The  Pharmaceutical  Services 
Negotiating  Committee  warns 
that  the  benefits  of  buying  drugs 
privately  are  only  short-term  and 
may  give  rise  to  higher  script  fees. 


Hills  defeated  at  Winterton 


The  Hills  Pharmacy  at  Winterton, 
Humberside,  is  to  be  sold  at  the 
end  of  the  month 

Superintendent  Nick  England 
alleges  the  business  has  been 
undermined  since  it  opened  by 
"the  arrangements  which  have 
been  set  up  by  doctors  and  local 
contractors". 

Allegations  that  GPs  are  oper- 
ating a  collection  and  delivery 
service  for  patients  with  Boots  in 
Scunthorpe,  bypassing  the  village 
pharmacy,  are  being  investigated 
by  the  Royal  Pharmaceutical 
Society's  Statutory  Committee 
(C&D  March  25,  p484). 

Humberside  Local  Pharmaceu- 
tical Committee  secretary  David 
Newton  believes  the  Society's 
failure  to  act  has  contributed  to 
the  desire  of  the  pharmacy's 
owner,  AAH  Pharmaceuticals,  to 
sell.  "I  am  disappointed  that  the 
Statutory  Committee  has  not 
heard  the  case  since  it  was 
referred  in  March,  1994.  1  think  it 


ought  to  be  under  an  obligation 
that  it  should  hear  cases  referred 
to  it  within  a  reasonable  period  of 
time,"  he  says. 

•  Humberside  dispensing  doc- 
tors, Dr  Marsden  &  Partners, 
have  passed  the  prejudice  test  in 
their  quest  for  a  pharmacy  in  the 
village  of  Bubwith,  under  the 
aegis  OPL  Enterprises.  The  GPs 
have  a  Bubwith  satellite  surgery 
to  their  main  practice  in  Holme- 
on-Spalding  Moor. 

A  decision  is  still  to  be  made  on 
necessity  and  desirability. 

The  Pharmaceutical  Services 
Negotiating  Committee  has  lod- 
ged an  application  with  the  High 
Court  for  leave  for  a  judicial 
review  of  an  earlier  Humberside 
FHSA  decision  -  in  fav  our  of  the 
Crump  &  Watson  group  (C&D 
March  25,  p485)  -  which  allowed 
Dr  Marsden  &  Partners  a  two- 
year  changeover  period  before 
the  release  of  their  dispensing 
patients. 


Scottish  Executive  gets  new  faces 


The  Royal  Pharmaceutical  Soci- 
ety's Scottish  Executive  has  two 
new  faces  following  its  latest 
election. 

David  Dalglish,  proprietor 
pharmacist;  and  Christine  ( ilover, 
proprietor  pharmacist  and  cur- 
rent Society  Council  member, 
join  the  successfully  re-elected 
candidates:  Dr  James  Bunney, 
Professor  Graham  ('aider,  Eliza- 
beth McConechy  and  Graeme 
Millar. 


However,  the  Executive  agreed 
that  Alan  MacDonald,  a  candidate 
in  the  election  and  Dumfries  & 
Galloway's  CAPO,  be  co-opted  to 
fill  the  vacancy  arising  from  Mrs 
Glover  becoming  an  ex-officio 
member  of  the  Executive  as  a 
consequence  of  her  election  to 
Council. 

David  Bolton  and  Elizabeth 
Roddick  have  been  unanimously 
re-elected  chairman  and  vice 
chairman,  respectively. 


Erica  Barrie,  East  Sussex  Family 
Health  Services  Authority 
pharmaceutical  adviser,  joins 
forces  with  DC  'Yaki'  Brind  from 
the  Sussex  police  to  promote  the 
county's  most  recent  DUMP 
campaign.  Running  from  Wlay  22- 
June  17,  the  campaign  aimed 
both  to  clear  up  old  and  unused 
medicines  prior  to  the  start  of  the 
FHSAs  £85,000  repeat  prescribing 
project  (C&D  April  1,  p528)  and 
publicise  Pharmacy  Week.  An 
earlier  three-month  campaign 
resulted  in  2,250kg  of  returned 
medicines.  The  Dump  It!  man  was 
created  last  year  by  local 
pharmacist,  Susan  Otter 

More  IMPACT  for 
third  phase 


The  third  phase  of  Keele  Univer- 
sity's IMPACT  study  is  to  be 
expanded  to  target  practice 
nurses  as  well  as  doctors. 

The  IMPACT  pharmacists  in 
Staffordshire  and  Wolverhamp- 
ton will  discuss  effective  asthma 
treatment  with  GPs  and  practice 
nurses  involved  in  asthma  man- 
agement. Tl  us  will  include  re- 
appraisal of  steroid  and  bron- 
chodilator  prescribing;  appropri- 
ate delivery  systems;  and  advice 
on  generic  prescribing. 

The  second  phase  of  the  pro- 
ject examined  rational  selection 
and  prescribing  of  antibiotics 
between  September,  1994,  and 
February,  1995. 

Over  75  per  cent  of  GP  surg- 
eries were  visited,  resulting  in  a 
lower  rate  of  increase  in  antibi- 
otic prescribing,  decreased  use  of 
eo-trimoxazole,  minocycline  and 
a  slower  rale  of  growth  in  newer 
antibiotics,  compared  to  those 
practices  not  seen  by  an  IMPACT 
pharmacist. 

The  project  has  now  been 
extended  to  a  further  three  family 
health  services  authorities,  War- 
wickshire. Walsall  and  Shrop- 
shire, says  Dr  Stephen  Chapman, 
director  of  prescribing  practice  at 
Keele  University. 
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amacy  Week 


Pharmacy  Week  was  not  just  about 
celebrities  -  it  was  all  about  local  people 
and  local  initiatives,  as  these  photos  show 

Pharmacy  Week  organisers  are  heralding  the 
first-ever  nationwide  pharmacy  PR  week 
as  a  media  success. 
On  Sunday,  Royal  Pharmaceutical  Society 
president  Ann  Lewis  reviewed  the  papers  on 
London  News  Talk  radio,  followed  by  a  'Yon  and 
Yours'  (  Radio  4)  broadcast  on  Monday. 

Monday  also  saw  a  mention  on  the  BBC  l's 
'Watchdog  Healthcheek'  and  in  the  Daily 
Express,  while  the  Daily  Mail  picked  up  on  the 
Week  on  Tuesday. 

The  campaign  and  leaflet  were  also  plugged  on 
Radio  2's  'Jimmy  Young  Show'  and  on  Radio  4's 
'Medicine  Now'. 

Other  mentions  scheduled  for  the  latter  half  of 
the  week  included  the  HTV  and  Carlton 
television  regions.  The  women's  press  is  also 
expected  to  run  features  based  on  Pharmacy 
Week  information  in  due  course. 

On  a  local  level,  more  than  50  regional 
newspapers  have  mentioned  the  week,  including 
a  page  editorial  in  the  Northern  Ireland  Sunday 
tabloid  Sunday  Life  and  an  eight-page  Pharmacy 
Week  advertising  supplement,  sponsored  by  the 
Ulster  Chemists'  Association,  in  the  June  19 
Belfast  Telegraph. 

Commenting  on  the  coverage,  Miss  Lewis  said: 
"Pharmacists  across  the  country  can  be  rightly 
proud  of  this  level  of  media  coverage.  It  will  have 
made  a  big  impact  with  the  public." 

In  Northern  Ireland,  pharmacists  featured  in  a 
number  of  radio  programmes  on  Monday.  Paul 
McElholm  kicked  off  on  Radio  Foyle's  morning 
news  slot,  followed  by  Pharmaceutical  Society  of 
Northern  Ireland  vice  president  Terry  Maguire  on 
Townland  Radio's  'Healthline',  and  PSNI 
president  Terry  Hannawin  on  Downtown  Radio 
with  Lynda  Jayne  on  her  mid-afternoon 
programme. 

Ronnie  MacMullan  of  the  Central  Services 
Agency  rounded  off  the  day  on  Belfast  BCR's 
evening  'Health  Report'. 
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Bournemouth  pharmacist  Jackie  Kermode  (not  pictured)  was  on  hand 
during  Pharmacy  Week  to  advise  shoppers  and  browsers  about 
pharmacy  from  Bournemouth  Health  Commission's  heafthmobile, 
parked  in  the  town  centre.  Fellow  pharmacist  Vivien  Street  and  Dorset 
Health  Commission  health  promotion  co  ordinator,  Sarah  Jaycock, 
(rear,  left  to  right)  supplied  the  materials  to  promote  the  Week's 
message,  while  Rebecca  Davies,  from  Boots,  made  sure  it  stuck! 


Liberal  Democrat  MP  Simon 
Hughes  (far  right)  cut  the  ribbon 
on  Lambeth,  Southwark  and 
Lewisham  LPC's  Pharmacy  Week 
marquee  at  London's  Waterloo 
station.  On  hand  to  man  the  stand 
and  demonstrate  the 
smokerlyser,  peak  flow  meters 
and  other  pharmacy  equipment 
were  (left  to  right)  LPC  vice 

chairman  Mary  Box,  LPC  committee  member  Nye  Patel,  RPSGB 
president  Ann  Lewis,  LPC  chairman  Bob  Rihal  and  LPC  committee 
member  and  NPA  branch  secretary  Dilip  Joshi. 
Ann  Lewis,  Simon  Hughes  and  Mary  Box  (above  right,  left  to  right)  say 
it  with  flowers 
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Joan  Beanland,  committee  member  for  Slough  & 
District  branch,  discusses  pharmacy  matters  with  a 
local  Boots'  pharmacy  manager,  Neeta  Kozhal  (left 
to  right),  on  the  Slough  &  District  town  shopping 
centre  stand.  Pat  Hoare,  branch  chairwoman,  and 
the  mayor  of  Slough,  Mewa  S  Mann,  look  on,  while 
locum  pharmacist  and  branch  PR  officer  Judith 
Bartoli  chats  with  a  member  of  the  public.  Branch 
vice  chairman  Colin  Harrison  (far  right)  listens  in 


Stockport  pharmacist  Caroline  Hardwick  (right) 
demonstrates  the  use  of  a  peak  flow  meter  as  part 
of  a  three-day  display  organised  by  the  local  RPSGB 
branch.  The  stand  was  located  within  the  town 
centre's  Into  Health'  health  information  centre 


1 

Bradford  pharmacists  took  a 
stand  in  a  local  shopping  centre 
to  promote  the  profession.  The 
stand,  which  was  visited  by  local 
MP  Gary  Waller,  displayed  a  PMR 
system,  a  smokerlyser  and 
promotional  videos.  Joyce 
Kearney,  from  stand  sponsors 
APS/Berk,  was  on  hand  to  watch 
local  pharmacist  Gerald  Thomas 
(far  right)  chat  to  the  public 


Pharmacy  Week  in  Wales  was 
celebrated  with  a  raft  of  events, 
including  Brown  Bag  reviews  - 
Mid-Glamorgan  pharmacist  Huw 
Grove  is  seen  here  in  action  - 
and  travelling  healthmobiles  - 
RPSGB  president  Ann  Lewis  was 
to  visit  Clwyd's  today  (Saturday). 
According  to  Andrew  Burr, 
pharmaceutical  adviser  for  Mid- 
Glamorgan  FHSA,  seven  to  ten 
radio  interviews  were  scheduled 
for  broadcast  during  the  Week, 
picking  up  on  the  Welsh 
prescribing  support  project.  Other 
regions  helping  consumers  to 
pack  up  their  medicines  in  an  old 
brown  bag  included  Shropshire, 
which  hopes  to  generate  local 
press  and  radio  coverage 


ZANTAC  I 

R  A  Hopkins  of  Luton  put  all  on 
show  as  one  of  the  entrants  in 
Bedfordshire's  Pharmacy  Week 
window  display  competition. 
Entries  aimed  to  illustrate  the 
Ask  your  pharmacist'  message  of 
the  Week,  the  best  of  which  wins 
£100  in  health  farm  vouchers 


Hull  branch  president  Amanda 
King  was  on  hand  in  the  town's 
Prince's  Quay  shopping  centre  to 
communicate  the  message  that 
pharmacists  do  not  just  give  out 
drugs  and  advice  but  that  they 
have  an  active  role  in  a  wide 
range  of  healthcare  activities, 
such  as  diagnosis,  treatment, 
monitoring,  disease  prevention 
and  health  education.  The  theme 
of  the  stand  was  'What  your 
pharmacist  can  do  for  you',  with 
particular  emphasis  on  asthma 
and  smoking  cessation.  Sponsors 
for  the  event  included  Pharmacia, 
Clement-Clarke,  Glaxo  and  East 
Riding  Health 


Julie  Short,  pharmacist  at  one  of 
Andrew  McCoig's  Croydon 
pharmacies,  models  the 
Pharmacy  Week  sweatshirt.  The 
aim  of  the  Croydon  effort  was  to 
create  a  party'  atmosphere 


Before 
*  yOU  frolic 


think  folic 


the  vitamin  . 
that  mothers 
and  babies  need. 


On  Pharmacy  Week  Tuesday, 
Suffolk  Health  launched  a  leaflet 
promoting  the  use,  in  pre- 
pregnancy, of  folic  acid.  The 
leaflet.  Before  you  frolic,  think 
folic',  outlines  why  and  when 
folic  acid  supplementation 
should  be  taken,  plus  where  to 
get  it  from.  The  leaflet,  copies  of 
which  will  be  available  from  GPs, 
pharmacists  and  family  planning 
clinics,  was  launched  by  English 
swimming  team  member  Karen 
Pickering 
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Honours  not 
even  in 
honours  list 

As  many  of  you  know,  I  have 
never  been  a  great  supporter 
of  the  honours  system,  but 
prime  minister  John  Major's 
new  classless  society  does 
occasionally  throw  up  some 
interesting  examples  of  public 
congratulation. 

The  recent  Queen's  Birthday 
Honours  was  no  exception, 
with  an  MBE  being  conferred 
upon  Yvonne  Farlam,  a  sales 
assistant  who  works  at  a 
London  branch  of  Boots  the 
Chemists. 

I  am  sure  Yvonne  is  an 
outstanding  example  of  the 
dedicated  pharmacy  sales 
assistant,  and  thoroughly 
deserves  all  our 
congratulations,  but  do  I  not 
deserve  a  rap  across  the 
knuckles  for  not 
recommending  Dotty  to  the 
Queen? 

Dotty  is,  just  like  your  own 
Janet,  Sylvia  or  Yvonne,  one 
of  the  unsung  heroes  of 
community  pharmacy.  The 
MBE  also  recognises  all  those 
loyal  ladies  in  our  pharmacies, 
without  whose  dedication  our 
caring  profession  could  not 
exist. 

In  the  same  honours  list,  Sir 
James  Blyth,  the  Boots 
group's  chief  executive  and 
deputy  chairman,  was  also 
honoured,  but  his  was  a  life 
peerage!  Again,  I  am  sure, 
highly  deserved,  but  I  wonder 
what  distinguishes  the  MBE  of 
Yvonne  from  the  ermine  of  Sir 
James?  In  terms  of  potential 
influence  in  the  corridors  of 
power,  there  is  obviously  no 
contest,  but  when  Yvonne 
returns  to  the  shop  floor  it  is 
she  who,  deservedly,  will  no 
doubt  feel  the  most  proud  of 
her  achievement. 

Patients  first: 
a  motto  for 
the  rural 
professional 

What  arrogance  from 
Humberside,  with  Dr  Marsden 
&  Partners  from  Holme-on- 
Spaiding  Moor  employing  yet 
another  spoiling  tactic  in  an 


PHARMACY  PEN  PORTRAIT 


George  Innes 


Reflections 


attempt  to  preserve  their 
gains  from  doctor  dispensing 
(C&D  June  17,  p945). 

I  try  and  keep  clear  of  this 
emotive  subject,  as  generally  I 
am  preaching  to  the 
converted,  but  I  am  now  so 
angry  that  I  can  no  longer  be 
silent.  In  Humberside,  the 
legal  system  is  being  abused 
in  an  attempt  to  thwart  the  oft- 
repeated  will  of  Parliament: 
and  that  is  that  for  the  good  of 
the  patient  the  doctor  shall 
prescribe  and  the  pharmacist 
shall  dispense. 

Let  me  spell  out  to  Drs 
Marsden  &  Partners,  and  all 
other  similarly-inclined 
dispensing  doctors,  that  what 
this  means  is  that  it  should  not 
be  the  doctor  who  has  the 
right  to  dispense  in  rural 
areas,  but  the  patient  who 
should  have  the  right  to  a  full 
pharmaceutical  service. 

Doctors  do  not,  and  cannot, 
provide  that  service  and, 
whenever  and  wherever  it  is 
viable  for  a  pharmacy  to  be 
established,  doctors  should 
morally  support  that 
establishment.  Presently,  in 
many  parts  of  so-called  rural 
Britain,  they  do  not  do  so 
purely  out  of  financial  greed! 
Is  this  the  action  of  a  caring 
profession? 


After 
Pharmacy 
Week,  more 
awareness ,» 


Following  hot  on  the  heels  of 
Pharmacy  Week  -  which  by 
now  should  have  reminded 
the  whole  population  of  the 
vital  importance  of  the 
profession  -  is  another 
awareness  week.  To  some  it 
will  pass  unnoticed,  but  to 
those  who  suffer  from 
psoriasis,  its  importance  will 
far  outweigh  all  other 
considerations. 

On  this  subject  I  talk  with 
feeling,  because  I  have  a 
young  nephew,  Simon,  who 
suffers  terribly  from  this 
apparently  incurable 
condition.  He  often  says  that 
he  now  knows  how  lepers  feel 
and,  at  his  age,  the  social 
stigma  of  such  a  disfiguring 
skin  condition  causes  him  to 
alternate  between  sullen 
inactivity  and  frantic  applica- 
tion of  every  cream  known  in 
a  vain  attempt  to  make  his 
skin  resemble  normality. 

Psoriasis  Awareness  Week  is 
being  generously  supported 
by  Leo  Laboratories,  and  all 
subscribers  to  C&D  will  have 
received  a  poster  sponsored 
by  the  company. 

My  nephew  is  now  resigned 
to  the  long,  hard  battle  to 
contain  his  cruel  affliction,  but 
research  must  continue.  So  far 
the  Psoriasis  Association  has 
contributed  over  £1  million  to 
research  projects.  I  will  make 
my  own  special  effort  to  fully 
publicise  this  week,  but  10,000 
community  pharmacists  using 
this  poster  in  their  windows 
would  make  that  effort  so 
much  more  worthwhile. 


•  Qualified  in  1975  after  gradu- 
ating from  Aberdeen  University 
and  undertaking  his  pre-reg  at 
Boots  the  Chemists  in  Aberdeen. 

•  Career  Worked  as  relief  man- 
ager for  BTC  in  the  north  east  of 
Scotland  until  December,  1975, 
when  he  landed  his  first  manager- 
ial post  with  the  company  in 
Wick,  Caithness.  In  1978,  he 
became  manager  of  BTC  in 
Broughtyferry,  Dundee.  By  1980 
he  was  seconded  to  BTC's  retail 
methods  research  unit. 

In  1981,  he  went  independent, 
setting  up  George  Innes  Chemist 
in  Brora,  Sutherland.  He  sold  the 
business  in  1986  to  Bill  Main  and 
bought  the  l.OOOsq  ft  F  K  Gordon 
Chemist  in  Aberdeen.  He  sold  the 
business  five  years  later  to  the 
Norco  Group  because  of  "disillu- 
sionment with  whole  contract 
business  in  Scotland". 

George  left  pharmacy  for  two 
and  a  half  years,  involving  himself 
in  business  projects  within  the 
food  industry  In  1993,  he  was 
drawn  back  to  the  profession  and 
joined  the  Mastrick  branch  of 
Moss  Chemists  in  Aberdeen, 
where  "I  spent  the  happiest  time 
of  my  management  career".  In 
1994,  he  bought  Clyde's  Chemist 
in  Crieff,  Perthshire. 

•  Committees  Former  member 
of  the  Joint  Boots  Pharmacy 
Association  and  the  Aberdeen 
and  North  East  Scotland  Branch 
of  the  Society.  Last  year,  he  was 
involved  in  a  multidisciplinary 
committee  on  methadone  substi- 
tution with  the  Grampian  CAPO. 

•  Interests  Chaplain  with  the 
West  Perthshire  branch  of  the 
Gideon  ministry,  football,  cur- 
rently taking  a  break  from  breed- 
ing and  showing  ponies. 

•  Pharmacy  philosophy  After  a 
break  from  pharmacy,  George 
says  he  is  now  much  more  com- 
mitted to  independent  pharmacy. 
"We  have  to  provide  the  highest 
professional  pharmaceutical  ser- 
vice in  all  aspects,  because  we  are 
the  most  readily  accessible  mem- 
ber of  the  healthcare  team." 
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tasks  Drug  Interactions  Use  with  oral  ketoconazole  or  itraconazole 
is  contra-indicated  Use  with  erythromycin  is  contra-indicated 
Concurrent  use  wrth  other  imidazole  oral  antifungals  01  other 


macrolide  antibiotics  is  nol  recommended  Concurrent  use 
with  arrhythmogenic  potential  or  those  causing  electrolyte  in 
is  nol  recommended  (see  lull  data  sheet)  Pharmaceutical 
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VAT:  Tnludan  Tablets  pack  ol  10  £2  89  Tnludan  Forte  Tablets  pack 
ol  7  £3  89  Date  ol  preparation :  March  1995  Further  information 
including  Product  Data  Sheet  is  available  trom:  Manon 
Merrell  Dow  Ltd,  Lakeside  House,  Slockley  Park,  Uxbndge. 
Middlesex.  UBIf  f  BE  Marion,  Merrell,  Dow  and 
Tnludan  are  registered  trademarks  s 


ICALmatters 


itamin  C  and  stroke  risk 


Improving  the  diet  of  elderly  peo- 
ple to  increase  its  vitamin  C  con- 
tent could  reduce  their  stroke 
mortality.  A  study,  published  in 
the  British  Medical  Journal, 
found  that  low  intake  of  vitamin 
C  was  as  strong  a  risk  factor  for 
stroke  as  diastolic  blood  pres- 
sure, although  it  was  not  r  elated 
to  deaths  from  coronary  heail 
disease. 

The  study  investigated  the  pos- 
sibility that,  antioxidant  vitamins, 
such  as  vitamin  C,  can  prevent 
atherosclerosis  because  they  pro- 


tect low-density  lipoproteins 
from  oxidation  by  free  radicals 
into  a  more  atherogenic  form. 

The  20-year  follow-up  study  of 
730  men  and  women  who  had 
taken  part  in  a  nutr  itional  survey 
in  1973-74  found  that  mortality 
from  stroke  was  highest  in  those 
with  the  lowest  vitamin  ('  intake. 

A  second  study  in  the  BMJ  con- 
cluded that  vitamin  C  may  pro- 
tect against  cardiovascular  dis- 
ease. An  increase  in  dietary  vita- 
min C  of  60mg  daily  (about  one 
orange)  was  found  to  reduce  the 


r  isk  of  ischaemic  heart  disease  in 
elderly  patients  by  appr  oximately 
10  per  cent. 

Mortality  from  respiratory  and 
cardiovascular  causes  increases 
by  about  20  per  cent  in  winter  in 
most  countries. 

It  has  been  suggested  that  the 
increased  winter  cardiovascular 
risk  may  result  from  higher  fib- 
rinogen concentrations,  which  in 
turn  have  been  associated  with 
an  increase  in  winter  infections. 
The  results  of  the  study  support 
this  hypothesis. 


Inadequate  analgesia  for  children  in  pain 


Children  in  acute  pain  are  often 
undertreated,  says  the  Con- 
sumers' Association.  Although 
there  is  no  evidence  that  children 
experience  less  intense  pairr  than 
adults,  children  in  hospital  are 
given  less  analgesia  for  the  same 
c  onditions,  and  pain  relief  after 
surgery  is  not  always  adequate. 

Drug  and  non-drug  approaches 
to  pain  relief  should  be  consid- 
ered, and  the  authors  say  the  con- 
tribution parents  can  make 
should  not  be  overlooked.  A  reas- 
suring environment,  the  comfort 


of  a  favourite  teddy  or  toy,  cud- 
dling and  'rubbing  it  better'  can 
be  effective  adjuncts  to  drug 
treatment 

Fear  of  unwanted  side-effects 
should  not  deter  use  of  an  opioid 
for  severe  pain  irr  a  child,  but 
strict  monitoring  is  essential. 

Editor  of  the  CA's  Drug  and 
Therapeutics  Bulletin  Dr  Joe 
Collier  says:  "Pain  relief  needs 
more  than  control  and  treatment 
by  painkilling  drags,  and  treat- 
ment should  be  geared  to  the  indi- 
vidual child." 


Contact  lens  care  solutions 

Disinfection  systems  for  contact 
lenses  that  are  ineffective  against 
Acanthamobea  should  not  be 
licensed  for  use,  say  the  authors 
of  a  study  in  the  British  Medical 
Journal. 

Acanthamobea  keratitis,  one  of 
the  least  common  but  most 
severe  corneal  infections,  occurs 
principally  in  contact  lens  wear- 
ers. The  authors  estimate  that 
over  80  per  cent  of  cases  of  acan- 
thamobea could  be  prevented  by 
daily  disinfection  of  reusable  soft, 
lenses  with  systems  effective 
against  the  organism. 


SCRIPT  SPECIALS 


Gonadotropin  shortage 


Organon,  which  produces  and 
markets  three  infertility  treat- 
ments, is  experiencing  increased 
demand  for  its  products  because 
of  a  global  shortage  of 
gonadotrophins. 

Therefore  the  company  has 
altered  its  distribution  arrange- 
ments for  Humegon,  human 
menopausal  gonadotrophin  with 
an  equal  (one  to  one )  FSH  and  LH 
activity;  Normegon,  human 
menopausal  gonadotrophin  with 
a  thr  ee  to  one  FSH  to  LH  activity; 
and  Orgafol,  follicle  stimulating 
hormone. 

Supplies  of  Humegon,  Nor- 
megon and  Orgafol  to  pharma- 
ceutical wholesalers  have  been 
temporarily  suspended.  Hum- 
egon is  only  available  to  contract 
customers  of  Organon,  not  retail 
pharmacies. 


Normegon  and  Orgafol  are  in 
adequate  supply  and  are  now 
available  to  clinics  or  retail  phar- 
macies on  a  direct  order  basis 
from  the  company. 

Patients  who  experience  diffi- 
culty obtaining  Normegon  and 
Or  gafol  should  be  reassured  that 
supplies  ar  e  adequate  and  can  be 
ordered  through  retail  pharma- 
cies. Patients  having  difficulty 
with  their  supply  of  Humegon 
should  be  advised  to  consult  their 
hospital  pharmacy.  Orgafol  is  the 
recommended  alternative. 

As  supplies  of  Orgafol  are 
under  the  least  pressure,  clini- 
cians have  been  asked  by  Org- 
anon's  director  of  medical  affairs 
to  consider  using  it  as  an  alterna- 
tive to  Normegon  and  Humegon. 
Organon  Laboratories  Ltd. 
Tel:  01223  423445. 


ices 


Yamanouchi  Pharma  is  reducing 
the  basic  NHS  prices  of  Preferid 
Cream  and  Ointment.  The  30g 
packs  now  cost  £2.27  and  the 
100g  packs  £6.95. 
Yamanouchi  Pharma  Ltd.  Tel: 
01932  345535. 

Flixonase  Data 

Revisions  have  been  made  to  the 
Data  Sheet  for  Flixonase 
(fluticasone  propionate)  Aqueous 
Nasal  Spray.  The  ingredients  are 
listed,  the  Lactation'  paragraph 
refers  to  a  study  of  secretion  in 
the  milk  of  lactating  rats,  the 
storage  temperature  has  been 
changed  to  below  30  degrees 
Celsius.and  the  side-effects 
paragraph  reflects  rare  reports  of 
cutaneous  hypersensitivity. 
Allen  &  Hanburys  Ltd.  Tel:  0181 
990  9888. 


SSRIs  in 
obsession 


Selective  serotonin  reuptake 
inhibitor  (SSRI)  antidepressants 
are  effective  but  expensive  treat- 
ments for  obsessive-compulsive 
disorder,  says  the  latest  Drug  a  nd 
The i upeu t ics  Bulletin. 

The  underlying  cause  of  obses- 
sive-compulsive disorder  is  un- 
known, but  a  number  of  effective 
treatments  is  available. 

The  SSRIs  fluoxetine  (Prozac) 
and  fluvoxamine  (Faverin)  have 
been  licensed  for  the  treatment  of 
patients  with  obsessive-compul- 
sive disorder.  A  number  of  small 
trials  found  these  drugs  to  be 
effective,  but  no  more  so  than  the 
standard  treatment,  clomipram- 
ine. However,  six  months'  treat- 
ment with  fluoxetine  (60mg 
daily  )  costs  about  S370,  with  flu- 
voxamine (300mg  daily)  at  about 
5340,  compared  with  around  £60 
for-  clomipramine  (150mg  daily). 
The  authors  do  say  that  the  SSRIs 
are  worth  trying  in  patients  who 
do  not  respond  to  clomipramine 
or  cannot  tolerate  its  side-effects. 

The  Bulletin  also  concludes 
that  paroxetine  (Seroxat)  and 
ser  tr  aline  (Lustra!)  would  proba- 
bly be  as  effective  as  fluoxetine 
and  fluvoxamine. 


Ocucoat 


Ocucoat  (2  per  cent  hydroxy- 
propylmethylcellulose)  is 
indicated  as  an  ophthalmic 
surgical  aid  in  surgical 
procedures  of  the  anterior 
segment  of  the  eye.  The  basic 
NHS  price  for  one  single-use 
syringe  is  £39.50. 
Storz  Ophthalmics  Products.  Tel: 
01329  224124. 


Betnovate  Pumps 

Glaxo  is  discontinuing  Betnovate 
cream  and  ointment  100g  pumps. 
During  the  next  three  months, 
stocks  of  both  will  be  run  down. 
The  introduction  of  the  'Finger 
Tip'  unit  measurement  makes  it 
easier  for  patients  to  measure  the 
amount  they  need,  resulting  in  a 
low  uptake  of  the  pump. 
Glaxo  Laboratories  Ltd.  Tel:  0181 
990  9444. 
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AMAZING  ANADIN 

The  all-purpose  analgesic 


Rheumatic  pain 
and  inflammation 


Sports  sprains 
and  strains 


Searing 

muscular  pains 


For  everyday  aches  and  pains,  Anadin  is  at  the  cutting  edge  of 
modern  pain  relief.  With  its  analgesic,  antipyretic  and  anti-inflamma- 
tory actions,  Anadin  is  well  equipped  to  deliver  fast  and  effective 
relief  in  a  wide  range  of  indications. 

Whether  it's  for  headaches,  period  pains  or  muscular  strains  and 
sprains,  you  know  you  can  trust  Anadin  to  work. 

Ifs  well  worth  recommending  to  your  customers.  (Contains  aspirin  and  caffeine) 

THE  UK'S  Nol  BRAND  OF  ASPIRIN 

Product  information:  Anadin  Caplets.  Presentation:  Caplet  for  oral  administration.  Each  caplel  contains  Aspirin  Ph  Eur  325  mg  and  Caffeine  Ph  Eur  15  mg  Uses:For  the  symptomatic  relief  of  sprains,  strains,  rheumatic  pains,  sciatica,  lumbago,  fibrositis.  muscular  aches  and  pains,  joint 

swelling  and  stiffness.  Relief  of  headache,  migraine,  neuralgia,  toothache,  sore  throat,  period  pains  and  aches  and  pains.  Symptomabc  relief  of  influenza,  feverishness,  fevensh  colds.  Dosage  Adults  and  the  elderly:  one  to  two  caplets  every  4  hours.  Do  not  exceed  12  caplets  in  any  24 

hours.  Children  under  12  years:  Not  recommended  unless  instructed  by  a  physician  Contra  indications:  Peptic  ulceration,  haemophilia,  concurrent  anti-coagulant  therapy,  aspirin  hypersensitivity,  children  under  12  years  and  when  breast  feeding  because  of  possible 

risk  of  Reye's  Syndrome,  interactions:  May  potentiate  the  effects  of  oral  anticoagulants,  heparin,  metoclopramide,  oral  hypoglycaemics.  methotrexate  and  phenytoin  (transient).  May  reduce  the  effects  of  spironolactone  and  pyrazmamide.  The  uricosuric  effects  of  probenecid  * 

may  be  reduced.  Special  Warnings:  Aspirin  may  provoke  or  worsen  asthma.  Precautions:  Not  applicable.  Side  Effects:  Side  eflecis  are  mild  and  infrequent,  but  there  is  a  high  incidence  of  gastro-intestinal  irritation  Bronchospasm  and  skin  reactions  may  occur  in  irfltSS^SvV 

hypersensitive  patients  Effects  on  ability  to  drive  and  use  machines.  None  stated  Incompatibilities:  None  stated.  Use  during  pregnancy  and  lactation:  Not  recommended.  Overdosage:  Only  persons  unduly  sensitive  to  aspirin  will  show  symptoms  after  taking  the  product  UJBITER8LL 

at  the  recommended  dosage  level.  Such  persons  should  discontinue  use  whereupon  symptoms  should  subside.  Severe  intoxication  from  heavy  overdosage  is  shown  by  hyperventilation,  fever,  restlessness,  ketosis,  respiratory  alkalosis  and  metabolic  ^^S^^^S^ 

acidosis;  CNS  depression  may  lead  to  a  cardiovascular  collapse  and  respiratory  failure  Pharmaceutical  Precautions:  No  special  precautions  Legal  Category:  Up  to  25  caplets  GSL.  Over  25  caplets,  Pharmacy  only.  Package  quantities  and  prices  (ex.  VAT):  4  caplets 

at  34p.  8  at  61p.  )2  at  84p,  24  at  £1.40,  48  at  £2.14.  96  at  £3.11.  Product  Licence  No:  PL  0165/0060  Date  of  Preparation:  March  1995.  Shelf  Life:  5  years.  Whitehall  Laboratories  Limited,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berkshire  SL6  OPH  *Trade  Mark 


COUNTERDoints 


night  from  Phenergan 


Rhone-Poulenc  Rorer 
Family  Health  Division  is 
entering  the  growing 
sleep  aid  market  with 
Phenergan  Nightime. 

The  tablets,  each  con- 
taining promethazine 
hydrochloride  25mg,  are 
intended  for  short-term 
use  in  adults  who  suffer 
from  occasional  sleep- 
lessness (14,  £2.19).  One 
tablet  is  recommended  at 


night,  with  a  maximum  of 
two  if  necessary.  As  the 
effect  may  last  for  up  to 
12  hours,  customers 
should  be  advised  not  to 
drive  if  they  still  feel 
drowsy  the  next  day. 

The  product  will  not  be 
adver  tised  directly  to  the 
public  but  sold  on  phar- 
macy recommendation, 
as  the  company  believes 
that  pharmacists  want  to 


be  closely  involved  in  the 
sale  of  sleep  aids.  Display 
material  and  consumer 
leaflets  on  sleep  hygiene 
will  be  available  and  a 
launch  deal  of  12  as  ten 
offers  a  44  per  cent  POR. 

Says  category  market- 
ing manager  Kevan  Gill: 
"The  sleep  aids  market 
has  grown  dramatically 
over  recent  years  and  is 
now  the  fastest-growing 
market  in  pharmacy.  We 
feel  there  is  still  enor- 
mous potential  for  devel- 
opment, and  that  Phener- 
gan Nightime  will  be  able 
to  build  on  the  Phenergan 
heritage." 

He  adds  that  the  new 
product  offers  the  best 
value  to  consumers  at 
£0.16  per  dose,  compared 
with  Sominex  at  £0.32. 
Rhone-Poulenc  Rorer  Ltd 
Family  Health  Division. 
Tel:  01 323  534000. 


Hayfever  can  be  fatal 

Hayfever  can  be  a  fatal 
disease,  if  sufferers 
sneeze  while  driving,  says 
GP  Tom  Smith. 

Speaking  at  the  launch 
of  the  Syntaris  study  into 
hayfever's  effects  on 
students,  Dr  Smith  said 
he  had  recently  attended 
a  car  crash  caused  by  a 
sufferer  sneezing.. 

According  to  the  study, 
students  with  hayfever' 
may  suffer  a  drop  of  5  per 
cent  in  their  exam  r  esults, 
which  could  cost  them 
univer  sity  places.  Dr  John 
Guy,  principal  of 
Farnborough  6th  Form 
College,  urged  students 
to  get  medication  to 
reduce  their  symptoms. 

Although  39  per  cent  of 
those  surveyed  said  they 
visited  their  GP  and  36 
per  cent  visited  the 
pharmacist,  near  ly  one- 
fifth  had  not  obtained 
medication.  This  can  be 
partly  explairred  by 
confusion  over  the  peak 
hayfever'  time:  some 
students  think  this  is  July, 
while  it  actually  begins 
one  month  earlier'. 
Roche  Consumer  Health. 
Tel:  01 707  366000. 


Summertime  Seltzer  takes  a  break 


Warner  Wellcome  is 
backing  its  Alka  Seltzer 
brand  with  its  first-ever 
summertime  television 
advertising  campaign 
(£400,000  MEAL). 

The  company  is  hoping 
to  make  summer  sales 
levels  the  equivalent  of  its 
peak  Christmas  period. 

The  TV  ad  itself  takes  a 
similar  theme  to  the  ice 
bucket  'Give  it  a  whir  l' 
Christmas  ad.  However, 


this  time  the  bucket  is 
changed  to  a  Greek  urn 
and  summer  holiday 
excesses  are  highlighted. 
The  ad  does  not  use 
Oliver  Reed  as  the 
voiceover  this  time,  but  a 
'Stavros-type'  character. 

The  four-week 
campaign  breaks 
nationwide  on  July  3. 
Warner  Wellcome 
Consumer  Healthcare.  Tel: 
01703  641400. 


Leg-up  for  Sea  Legs 

New  point  of  sale 
material  -  including  giant 
packs  for  window  display 
-  is  now  available  for 
Seton's  Sea-Legs. 

The  Sea-Legs  pack  has 
recently  undergone  a 
redesign.  On-pack 
graphics  feature 
illustrations  of  a  car,  train, 
plane  and  ship  to  outline 
that  the  product  is 
designed  to  prevent 
motion  sickness, 
whatever  the  transport. 

Seton  is  also  supporting 
the  brand  with  a  national 
consumer  advertising 
campaign  in  the  women's 
press  which  runs 
throughout  the  summer. 
Seton  Healthcare  Group 
pic.  Tel:  0161  652  2222. 

Oxidant  prone 

Ferrosan  Healthcare  is 
focusing  on  the  immune 
system  in  a  new  consumer 
leaflet. 

As  part  of  t  he 
company's  themed 
approach  to  consumer 
education,  the  'General 
Good  Health'  leaflet 
examines  maintenance  of 
the  immune  system  and 
the  role  of  antioxidants. 
Ferrosan  Healthcare  Ltd. 
Tel:  01932  336336. 


Dettol  in  TV  Alley 

A  new  £1.4  million  televi- 
sion advertising  campaign 
for'  Dettol  Antibacterial 
Liquid  Wash  broke  this 
week,  entitled  'Alley'. 

The  20-second 
advertisement  uses  the 
analogy  of  grimy  alleys 
representing  the  lines  on 
the  hand,  emphasising 
the  importance  of  good 
handwashing  practices. 

The  commercial  runs 
nationwide  until  the  end 
of  August. 
Reckon  &  Colman 
Products  Ltd.  Tel:  01482 
326151. 


Snap  up  special  deals  with  Numark 


Numark's  relaunched 
photo  service  now  offers 
a  wider  range  of 
photographic  products 
and  services,  including 
year-round  gift  ideas, 
such  as  tablemats, 
coasters,  jigsaws  and 
posters. 

Developed  in 
conjunction  with 
Colourcare  International, 
the  new  service  continues 
its  branded  approach  with 
Numark  photo  wallets, 
window  material  and  'A' 


board  messaging. 

There  are  to  be  three 
special  seasonal 
promotions:  in  July  and 
August,  5  x  7in  printing 
will  be  at  4  x  6in  prices 
(representing  a  saving  of 
up  to  £3);  during  the 
autumn  there  will  be  a 
buy  two  enlargements,  get 
one  free  offer;  and  at 
Christmas,  customers  can 
order  a  second  set  of 
prints  for  just  £0.99. 
Numark  Ltd.  Tel:  01827 
69269. 
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NEW  FUJICOLOR  SUPER  G  PLU 
12  EXPOSURES  FREE  OFFER 


For  improved 
summer 

photo  sales, 


try  this  angle 


Fujifilm  puts  a  whole  new 
slant  on  film  retailing  for  the 
summer  season. 

A  Fujicolor  Super  G  Plus 
36  exposure  film  for  the 
recommended  retail  price  of 
24  exposures  -  giving  no  less 
than  12  FREE  exposures  with 
every  offer  pack! 

With  great  looking  display 
cards,  compact  re-styled 
counter  units  and  a  red-hot 
consumer  proposition,  it's  an 
irresistible  package. 

But  then  again,  you'd  expect 
nothing  less  from  Fujifilm. 

For  further  details,  contact 
Fujifilm  Consumer  Marketing 
Department  on:- 
0171  586  5900  or  your 
Tambrands  representative. 


200*o 

Jft  EXPOSURES 


Available  from  AAH  Pharmaceuticals,  Barclays  Enterprises  and  other  leading  chemist  wholesalers. 


The  Den-Mat  Corporation, 
manufacturer  of 
Rembrandt  Whitening 
Toothpaste,  and  Carter- 
Wallace,  manufacturer  of 
Pearl  Drops  Toothpolish, 
have  recently  entered  into 
a  consent  order,  resulting 
in  the  withdrawal  of  the 
Pearl  Drops'  ad  claiming 
whitening  superiority  over 
Rembrandt. 

Piz  Buin  pressing  on 

As  part  of  Piz  Buin's  £1m 
support  package,  a 
summer  press  campaign 
is  running  in  the  women's 
and  national  press.  It 
features  the  Practise  safe 
sun'  strapline. 
Zyma  Healthcare.  Tel: 
01306  742800. 


Nedan  Confectionery  is 
the  new  distributor  of 
Fisherman's  Friend.  A 
consumer  promotion  is 
planned  for  the  autumn. 
Nedan  Confectionery  Ltd. 
Tel:  01279  653465. 


Veggie  best 


A  Highland  guest  house 
has  won  theSanatogen 
Vegetarian  Hotel  of  the 
Year  1995  and  will  feature 
in  the  brand's  Hotel 
Guide'  available  from  the 
Vegetarian  Society  for 
£0.50. 

Roche  Consumer  Health. 
01707  366000. 


Allergan  recently  held  an 
open  day  at  the  HQ  of  IPC 
Magazines,  home  to  a 
range  of  women's  titles,  to 
educate  journalists  about 
care  of  contact  lenses. 
Allergan  Ltd.  Tel:  01494 
444722. 

Alice  in  Chupaland 

Chupa  Chups  has  joined 
up  with  Thorpe  Park  to 

display  its  range  in  the 
Alice  in  Wonderland 

sweet  shop. 
Chemist  Brokers.  Tel: 
01705  219900. 

Colgate  runs  rings 

Colgate-Palmolive  is 
running  a  'best  of  comme- 
rcial in  a  £4m  advertising 
campaign.  The  60-second 
commercial  will  run  until 
the  start  of  July. 
Colgate-Palmolive  Ltd. 
Tel:  01 483  302222. 


PhiMave  goes  for  21st- 
century  appeal 


model  to  £49.95  for  the 
top  of  the  range  version. 

Philishave  is  also 
introducing  four  re- 
styled  double-head 
models  to  replace  the 
HS360  mains/recharg 
eable,  HS260  mains  and 
the  HS165  and  HS135 
battery  variants. 

Philips  is  backing  the 


Philishave  is 
introducing  a  new  ultra- 
modern range  of  shavers 
and  several  current 
models  are  also  being 
restyled  and  will  now  be 
available  with  'green' 
nickel-metal-hydride 
rechargeable  power 
cells. 

The  new  400  series 
comprises  four  items,  all 
of  which  include  the 
microgroove  shaving 
system,  individually 
floating  heads,  pop-out 
trimmer,  rubber  side 
grips  and  automatic 
voltage  selection. 

The  two  top  of  the 
range  rechargeable/ 
mains  shavers  also  have 
the  added  benefits  of  a 
five-position  comfort 
control,  a  one-hour  full 
charge,  a  'green'  Nimy 
rechargeable  cell,  travel 
pouch  and  on/off  switch 
lock. 

Prices  range  from 
£34.95  for  the  mains 


Fuji  goes  wild  in  the  aisles 


range  with  promotional 
plans,  including  a  30-day 
satisfaction  money-bac  k 
guarantee  which  starts 
today  and  runs  until  the 
end  of  August.  This  will 
be  backed  by  a  national 
newspaper  advertising 
campaign. 

Philips  Home  Appliances. 
Tel:  0181  689  2166. 


Fujifilm  is  offering  phar- 
macists the  chance  to  go 
on  a  spending  spree  if 
their  window  display 
wows  the  judges. 

The  two  winners,  one 
each  from  the  north  and 
south  of  Britain,  will 
receive  SI, 000  in  Burton 
Group  vouchers.  To  enter 
contact  the  Fujifilm 
representative  or  the 


Eyeing  up  Clarins 


Clarins  has  introduced 
three  new  eye  care  prod- 
ucts. 

Gentle  Eye  Make-up 
Remover  Cream-Gel 
(75ml  tub,  £10.50)  has  a 
non-oily  texture 
formulated  to  remove 
water-resistant,  water- 
proof and  heavier  eye 
make-up.  It  contains  2.2 
per  cent  plant  extracts, 
including  rose  water  and 
camomile. 

Gentle  Eye  Make-up 
Remover  Lotion  ( 125ml 
bottle,  £10.50)  is  an  oil- 
free  formulation  to 
remove  lighter  eye  make- 


company  s  consumer 
marketing  department. 
The  closing  date  for 
entries  is  August  31. 
•  The  company  is  adding 
the  Fujifilm  DL  SuperMini 
lo  its  compact  camera 
range.  With  an  aluminium 
casing,  the  35mm  camera 
retails  at  £299.99. 
Fuji  Photo  Film  (UK)  Ltd. 
Tel:  0171  586  5900. 


up  and  which  contains  24 
per  cent  plant  extr  acts. 
These  include  corn- 
flower and  rose  water. 

Skin-Smoothing  Eye 
Mask  is  described  as  "a 
high-performance" 
emergency  treatment 
which  reduces  "morning 
after  the  night  before" 
puffiness  and  fatigue. 

Retailing  at  £18  (30ml 
tube),  it  contains  8.3  per 
cent  plant  extracts, 
including  wild  rose, 
apricot,  rose  water  and 
lice  starch. 

Clarins  Ltd.  Tel:  0171  629 

2979, 


Cartoon  Konica 


Konica  is  giving  away 
three  free  Looney  Tunes 
cartoon  character  models 
with  every  special  four- 
pack  of  36-exposure  ISO 
200  colour  print  film. 

The  mix  of  characters 
will  change  to  enable 
buyers  to  collect  all  or 
most  of  the  ten  different 
models  on  offer. 

A  specially-designed, 
floor-standing 
merchandiser  with  a 
header  card  advertising 
the  promotion  is  available 
to  all  retailers  placing  an 
order  for  a  minimum  of  50 
special  packs. 

Those  ordering  100  or 
more  will  also  receive 
additional  promotional 
material  in  the  form  of  a 
hanging  mobile  and  a 
floor-standing  cut-out  of 
Bugs  Bunny. 

All  retailers  will 
receive  a  window  poster 
to  advertise  the 
promotion. 

•  Konica  has  also 
recently  introduced  a 
bright  yellow  EU -Mini 
camera  (£39.99). 
Konica  UK.  Tel:  0181  751 
6121. 


Torch  song 
trilogy 

Energizer  Flashlights  has 
launched  a  third  torch  in 
its  Focusing  Flashlight 
range. 

The  Professional 
Focusing  Flashlight 
(£11.49)  has  a  zoom  focus 
with  a  shatterproof  lens. 
Every  Ready  Ltd.  Tel:  0181 
882  8661. 

A  tail  of  pure 
cotton 

Cotton  Tail  is  a  new  toilet 
tissue,  which  is  made  of 
100  per  cent  pure,  natural 
cotton,  and  is  totally  tree- 
free. 

It  is  less  expensive  than 
other  ecologically-sound 
tissues,  made  of  the  more 
expensive  wood  pulp.  It 
also  t  akes  less  space  on- 


shelf  because  the  four-roll 
packs  (£1.59)  are 
compressed. 

In  white,  blue  and 
green,  with  a  rabbit  logo, 
the  pack  has  a  carry- 
handle  and  a  resealable 
sticker  (bearing  the  'Tree- 
free'  message). 
Poly-Lima  Ltd.  Tel:  0181  804 
8141. 

Aloe  again! 

Xynergy  is  introducing 
two  products  to  its 
Aloe99  range. 

Pure  aloe  vera  gel  is  the 
base  for  new  Vitamin  E 
Moisture  Balancing 
Cream  and  Lotion.  Both 
contain  a  minimum  of  85 
per  cent  aloe  vera  gel  and 
retail  at  £6.95. 

The  company 
recommends  them  for 
age-stressed  skin. 
Xynergy  Health  Products. 
Tel:  01 730  813642. 
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There's  a  new  se' 
in  smoking  ces: 


Logado  helps  smokers  cut  down  as  well  as  give 
up;  encouraging  many  more  to  start  tackling  their 
habit,  breathing  new  life  into  the  market.  When  inhaled, 
its  patented  aromatic  scent  mixture  suppresses  the  desire 
for  a  cigarette.  The  inhaler  casing  gives  smokers 
'something  to  do'  with  their  hands,  satisfying  the  tactile 
aspect  of  smoking  that  traditional  products  ignore.  And, 
because  Logado  is  completely  natural  and  nicotine-free, 
it  can  be  recommended  for  all  smokers,  including 
pregnant  women. 


Product  information:  Presentation:  Olfactory  substance  docs  not  contain 
nicotine.  100%  natural  constituent  scents.  Non  medical  Indication:  Substitutive 
ollactorv  inhaler  designed  to  suppress  the  sensory  and  gesticulatnry  desire  to 
smoke  Dosage:  Frequent  inhalation  through  nose  or  mouth  whenever  the  desire 
to  smoke  becomes  apparent  No  contra-indications.  Can  be  used  when  pregnant. 
Side  Effects:  Smoking  cessation  causes  many  withdrawal  symptoms  including 
headache,  sleep  disturbances,  gastrointestinal  disturbances  and  myalgia 
Legal  Category:  OTC.  Packs:  Logado®  CAlternative  is  a  single  pocket  inhaler 


In  consumer  tests,  after  onf  month  62%  of  smokers 
who  regularly  used  Logado  smoked  less  than  half 
as  much  and  a  healthy  26%  gave  up  completely.  Logado 
works,  and  with  the  addition  of  our  major  investment 
in  TV,  press  and  PR  promotion,  it  can  work  for 
your  business  too.  Contact  your  wholesaler,  Chefaro 
representative,  or  call  our  ■  A J8ii|l!^,A 
order  line  now  on  01223  L^#%|Hi#%ir 
420956,  for  your  share  of  a  /' A/far d&fi1^ 


sensational  new  opportunity. 


to  smoking 


sufficient  tor  4-6  weeks  ol  Irequent  use,  trade  price  £10.18,  retail  price,  £15.95. 
5  denotes  registered  trademark.  Made  in  Switzerland  b\  lits.  Weick,  Dep. 
Medinatur  Geneva,  Switzerland,  according  to  1FRA  and  RIF.M  standards. 
Distributed  in  the  UK  by  Chefaro  Proprietaries  Ltd.  Cambridge  ( 1B4  4WG. 

Chefaro  is  the  OTC  Healthcare  business  unit  of  Akxo  Nobel.  In  serving  over  25 
countries  world-wide,  Chefaro  are  the  marketing  and  distribution  experts  in  self- 
medication  and  diagnostics. 


COUNTERPOINTS 


Ma  Griffe's  darker 


Established  classic  Ma 
Griffe  by  Can  on  is  being 
repackaged  this  autumn 
in  a  contemporary  new 
style. 

The  new  look  reflects 
the  brand's  original  bold 
stripes,  but  uses  more 
white  and  a  new  dark 
green. 

For  the  relaunch,  there 
is  a  special  gift  with 
purchase  promotion  on 
any  purchase  over  £9. 
Consumers  who  buy  a 
parfum  de  toilette  spray 
will  receive  a  box 
containing  two  full-size 
bath  products  worth 
£10.50. 

Merchandisers  are 
available  for  this 
promotion  on  r  equest. 


International  Classic 
Brands.  Tel:  0181  579 


Jet  set  Jetliner 

IRevlon  lias  introduced 
several  new  products,  as 
part  of  its  summer  colour 
statement,  'Coming  up 
roses'. 

Jetliner  (£7.25)  is  a  new 
liquid  eyeliner  with  an 
inkwell  design.  It  comes 
in  three  shades. 

Improved  Water- Tight 
Mascara  (£5.95)  is  an 
advanced  formula  that  is 
also  flakeproof, 
smudgeproof  and  non- 
irritating.  It,  too,  is 
available  in  three  shades. 

IRevlon  has  also 
introduced  a  new  shade 
in  its  Age  Defying  Makeup 
(£13.50).  To  capitalise  on 
holiday  sales,  the  new 
shade  is  called  Early  Tan 
and  gives  a  "healthy 
glow",  says  the  company. 
Revlon  International 
Corporation.  Tel:  0171  629 


CHEMEX  CORNER 


Chemex  queuebusters 


:hemex 

XHIBITION 


3-4  SEPTEMBER  1995 
EMBLEY  EXHIBITION  CENTRE 
LONDON  •  ENGLAND 


The  organiser  of  Chemex 
has  taken  heed  of  t  hose 
of  you  who  don't  relish 
the  IIk  night  of  long 
queues  on  Sunday 
morning  before  you  can 
register  to  get  into  the 
exhibition.  MGB 
Exhibitions  has  set  up  a 
pre-registration  scheme, 
whereby  you  can  get  all 
the  tiresome  paperwor  k 
done  before  you  even 
reach  Wembley  on 
September  3-4. 

To  take  advantage  of 
the  new  scheme,  all  you 
need  to  do  is  ring  01304 
614044,  your  details  will 
be  taken  and  a  pre- 
registration  badge  will  be 


sent  on  to  you.  Once  you 
arrive  at  Chemex,  you'll 
be  directed  to  a  separate 
desk  where  your  badge 
will  be  swiped  through  a 
machine,  then  you're  free 
to  go  straight  into  the 
show.  As  an  extra 
incentive  to  those  who 
sign  up  before  the 
exhibition,  MGB  will  be 
giving  away  a  free  pen  to 
all  who  participate. 

The  number  of 
exhibitors  at  the  show  is 
growing  steadily,  says 
MGB's  Maurice  Hoare, 
and  this  year  the  number 
of  big  names  has  reached 
an  all-time  high.  Among 
those  showing  will  be 
Warner-Lambert, 
Smithkline  Beecham, 
APS,  Crookes  Healthcare, 
Ciba-Geigy  and  Char-well 
Pharmaceuticals. 

Television  personality 
and  medical  author  Dr 
Mir  iam  Stoppard  will  be 
helping  to  launch  a  range 
of  herbal-based 
menopause  products  for 
Herbal  Force  by  signing 
copies  of  her  new  book 
'Menopause  -  the 
complete  guide  to 
managing  your  life  and 
maintaining  physical  and 
emotional  well-being'.  Dr 
Stoppard  will  be  on  the 
Herbal  Force  stand  (  J  11) 
for  both  days  of  the  show. 

Think  you  have  a  good 


memory?  Why  not  put  it 
to  the  test  on  the  Health 
Perception  stand  (J35). 
The  company  will  be 
launching  a  competition 
to  find  the  pharmacist 
with  the  best  memory  at 
the  show,  inviting  visitors 
to  test  their  ability  on  the 
Seredrin  computer.  The 
winner  will  be  awarded  a 
limited  edition  gold  leaf 
necklace  or  tie-pin,  plus  a 
case  of  the  company's 
Seredrin  Ginkgo  Biloba 
Phytosome  product. 


Classic  look  for  Wilkinson  Sword 


Wilkinson  Sword's 
Classic  range  is  being 
repackaged  to  improve 
sales. 

The  new  bright  yellow 
packs  complement  the 
design  of  the  company's 
Protector  and  Metal 
Protector  ranges,  while 
increasing  on-shelf  stand- 
out. The  redesigned 
packs  will  hit  shelves  in 
July 

The  company  is 
offering  25ml  extra 
shaving  gel  and  50ml 
extra  shaving  foam  on 
special  cans  from  July 

Mini  eye  care 

Oxysept  1  Step  is  moving 
into  mini-packs  from  July. 

Each  pack  contains  a 
12-day  supply  of  120ml 
Oxysept  1  Step, 
neutralising  tablets  and 
fr  esh  lens  case.  The  new 
pack  retails  at  £5.95  and 


1.  Wilkinson  Sword  is 
continuing  its  advertising 
deal  with  the  Test  and 
County  Cr  icket  Board. 
Wilkinson  Sword  Ltd.  Tel: 
01494  533300. 


offers  50p  off  the  next 
purchase  of  larger 
Oxysept  packs. 

First  orders  of  the  mini- 
pack  will  come  with  a 
zipped  travel  bag. 
Allergan  Ltd.  Tel:  01494 
444722. 


Meet  Little  Harry  with  Centra 


Pepcid  AC  is  using  the 
trials  of  parenthood  to 
illustrate  the  stress 
trigger  heartburn.  Little 
Harry  is  one  of  the  stars 
of  a  series  of  press 
advertisements,  showing 
everyday  situations 
which  can  prompt  acid 


attack. 

The  £1  million  plus 
campaign  will  appear  in 
the  national  press  over 
the  summer,  with  a  TV 
schedule  primed  for  later 
in  the  year. 

Centra  Healthcare.  Tel: 
01494  450778. 


ON  TV  NEXT  WEEK 


Anadin  All  Night:  G,  Y,  T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  All  Might:  G,  Y,  T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  AH  Night:  G,  Y,  T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  All  Night:  G,  Y,  T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  All  Night:  G,Y,T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  All  Night:  G,  Y,T 


Askit  Powders:  STV,  GTV,  C4 


Anadin  All  Night:  G,Y,T 


Askit  Powders:  STV,  GTV,  C4 


Dr  Miriam  Stoppard 


GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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bbreviated  Product  Information 

YNTARIS  Hay  fever  Nasal  Spray  (flunisolide  0.025% 
/v)  Uses:  Prevention  and  treatment  of  seasonal  allergic 
initis  including  hay  fever.  Dosage:  Adults  -  two  sprays 
ito  each  nostril  twice  daily.  Children  12-16  years  -  one 
)ray  into  each  nostril  up  to  three  times  daily, 
amtenance  dose  -  the  smallest  dose  necessary  to 
jntrol  symptoms.  Contra  indications:  Untreated  fungal, 
acterial  or  viral  infections  of  the  nose  or  eyes: 
/persensitivity  to  the  formulation:  pregnancy  and 
ctation.  Warnings  and  Precautions  etc.:  SYNTARIS  can 
ihance  the  systemic  effects  of  other  corticosteroids, 
are  needs  to  be  taken  when  transferring  from  systemic 
eroids  to  SYNTARIS  if  adrenal  impairment  is 
ispected.  Use  with  caution  in  those  with  recent  nasal 
>ptal  ulcers,  recurrent  epistaxis,  or  after  recent  nasal 
trgery  or  trauma  as  wound  healing  can  be  impaired, 
ide-effects:  Aftertaste;  mild,  transient  nasal  burning  and 
mging.  Less  frequently,  nasal  irritation,  epistaxis, 
inny  and  stuffy  nose,  sore  throat,  hoarseness,  throat 
ntation  and,  rarely,  smell/taste  alteration  and  nasal 
;ptal  perforation.  Price:  10ml  bottle:  £4.89.  Product 
cence  Number:  0031/0405  Legal  Classification: 
harmacy  only.  Full  information  is  available  on  request 
om  Promoter.  Roche  Consumer  Health,  PO  Box  8, 
roadwater  Road,  Welwyn  Garden  City,  Hertfordshire  AL7 
4Y.  Telephone:  01707  366000.  Date  of  Preparation: 
3.3.95. 

YNTARIS*'  is  a  registered  hade  mark 
Iways  read  the  label 
YNTARIS"  contains  flunisolide 


Roche 


eferences 

Welsh  PW  etal.  Mayo  Clin  Proc  1987;  62:  125-134. 
Dickson  DJ,  Cruikshank  JM  Brit  J  Clin  PracH 984; 
:  416-422.  3.  Terfenadine  data  sheet 


New  SYNTARIS®  nasal  spra  y  protects  the 
nose  from  pollen  irritation.  It  prevents  hay 
fever  symptoms  developing  -  and  helps  to 
keep  customers  symptom-free. 

In  years  of  GP  use,  Si  MARIS  has  proved  as 
effective  as  beclomethasone'.  It  tends  to  be 
more  effective  than  terfenadine  -  yet 
without  the  risk  of  interactions'. 

Each  spra  y  delivers  a  fine  moisturising 
mist  for  thorough  intra-nasal  cover.  For 
best  results,  recommend  preseason  as  well 
as  continuous  daily  use  -  it  only  costs 
39p  a  day. 

SYNTARIS  offers  your  pharmacy  a  generous 
margin,  an  excellent  introductory  bonus 
and  a  strong  Pharmacy  Support/Customer 
Education  Package. 

Pollen  proof  your  pharmacy,  protect  your 
profits.  Contact  your  Roche  Consumer 
Territory  Manager,  or  Roche  Consumer 
Health  on  01707366000. 


HAY  FEVER 


THERE'S  NO  STRONGER  WAY  TO  CO 


SENSODYNE 
RUNS  RINGS 


COMPETITION 


•  Dominates  the  sensitive  toothpaste 
sector  with  76.2%  £  share.* 

•  Highest  cash  rate  of  sale  in  the 
sector  -  seven  times  greater  than 
the  nearest  competitor.** 


•  The  No. 4  brand  in  the  total  tooth- 
paste market  with  a  9.3%  £  share.* 


•  1995  sees  the  biggest  promotional 
spend  ever  -  over  £6  million. 


•  National  TV  campaign  with  Summer 
and  Winter  bursts  -  £3  million. 


•  Stock  up  now  with  Sensodyne 
Original,  Mint,  F  and  Gel  to  meet  the 
extra  demand  created  by  network  TV. 

*Nielsen  Retail  Audit  March/April  1995. 
**Nielsen  Pharmacy  Audit  March/April  1995. 
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SENSODYNE 
SENSODYNE 
SENSODYNE 


SENSODYNE 


BRITAIN'S  NO.  1  TOOTHPASTE 
FOR  SENSITIVE  TEETH 


Stafford-Miller  Ltd.,  Broadwater  Road,  Welwyn 
Garden  City,  Herts.  AL7  3SP.  Tel:  01707  331001. 


Over  £107,000  for  prescribing  advi 


Birmingham  and  St  Helens  & 
Knowsley  Family  Health  Services 
Authorities  have  together  re- 
ceived £107,500  from  the  Depart- 
ment of  Health  to  fund  prescrib- 
ing advice  to  GPs. 

Birmingham  FHSA  received 
572,500  to  train  and  fund  six  phar- 
macists on  communicating  cur- 
rent drug  applications,  notably 
GI,  cardiovascular,  respiratory, 
mental  health  and  wound  man- 
agement. The  aim  is  to  boost  the 
FHSA  prescribing  team's  annual 
visit  to  the  city's  560  GPs  by  offer- 
ing follow-ups. 

It  is  also  hoped  that  by  adding  a 
community  pharmacy  perspec- 
tive to  the  team,  grass  roots 
patient  issues  can  be  added  to 
discussions,  says  FHSA  pharma- 
ceutical adviser  Richard  Seal. 

The  FHSA's  other  pharmaceuti- 
cal adviser,  Rachel  Webb,  adds: 
"Research  has  shown  that  some 
local  pharmacists  are  engaged  in 
offering  advice  to  GPs.  Our  con- 
cern is  to  ensure  that  the  advice 
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being  given  is  correct  and  to 
ensure  a  consistent  standard." 

The  team  comprises  indepen- 
dent pharmacists  Dr  Gareth  Spur- 
gin,  Mohammed  Younis  and  Jan 
Nicholls;  Lloyds'  pharmacists 
Alan  Kane  and  David  Harris;  and 
Safeway 'sJohn  Morrison. 

St  Helens  &  Knowsley  FHSA 
has  netted  £35,000  to  fund  once- 
monthly,    one-hour  prescribing 


seminars  and  to  raise  the  number 
of  pharmacists  currently  involved 
in  the  liaison  from  18  to  25. 

A  part-time  facilitator  will  also 
be  employed  to  identify  informa- 
tion needs,  organise  meetings 
and  training  on  communication 
and  presentation  skills,  plus  con- 
duct an  evaluation  of  the  scheme 
when  it  concludes  at  the  end  of 
March. 


'My  Pharmacy' 
adopts  new  total 
care  philosophy 

My  Pharmacy  of  West  London 
took  the  opportunity  of  the  fan- 
fare of  Pharmacy  Week  to  unveil 
its  new  philosophy  for  commu- 
nity pharmacy. 

A  complete  redesign  of  the 
pharmacy  aims  to  communicate  a 
"total  pharmaceutical  care" 
image.  A  counselling  room  has 
been  set  up  and  a  workstation 
brought  into  the  main  retail  area. 
This  accommodates  a  monitor 
and  keyboard  and  represents  an 
attempt  to  bring  the  dispensary 
into  the  shop  front  area. 

The  business,  headed  by  Upesh 
and  Shailesh  Thakrar,  intends  to 
develop  services,  such  as  GP  pre- 
scribing assistance,  carer  train- 
ing, a  public  medicines  hotline, 
diabetes  and  asthma  screening, 
and  special  service  provision  to 
the  housebound  and  the  disabled. 

The  idea  behind  the  move,  says 
Upesh  Thakrar,  is  to  "provide  real 
pharmaceutical  care  rather  than 
supply  pharmaceuticals". 


DoH  support  for  CE  practice  link 


The  Department  of  Health  is  still 
considering  linking  ten  hours' 
verified  continuing  postgraduate 
education  with  pharmacists' 
Terms  of  Service  (C&D  April  22, 
p624),  the  health  minister,  Gerald 
Malone,  revealed  to  a  recent  for- 
ward strategy  conference  on  con- 
tinuing education. 

Speaking  at  the  recent  Steering 
Committee  on  Pharmacy  Post- 
graduate Education  (SCOPE) 
confer  ence  on  achieving  life-long 
learning  in  pharmacy,  Mr  Malone 
outlined  the  Department's  sup- 
port for  the  SCOPE  strategy,  one 
of  the  principles  of  which  is  prac- 
tice-linked CE  (C&D  January  7, 
p4).  "In  the  years  to  come  there 
will  be  a  broad  change  in  the 
demands  made  of  the  profession 
as  people  turn  to  community 
pharmacists  for-  increasing  ad- 
vice," he  said. 

Modern  pharmacy  was  "not 
simply  giving  a  pat  answer  to 
patients.  Life-long  learning  is 
essential  to  meet  this  change  - 
not  only  today  but  as  the  years 
move  on.  Skills  do  not  just  have 
to  be  honed  but  releamed  in  an 
ever-changing  environment". 


Outlining  schools  of  phar- 
macy's contribution  to  the 
SCOPE  strategy,  Chris  Marriot, 
professor  of  pharmaceutics, 
King's  College,  London,  said  that 
life-long  learning  should  start 
during  the  undergraduate  course. 
"Pharmacy  is  not  just  a  three-year 
course  but  learning  for  life."  Stu- 
dents could  be  encouraged  to 
develop  self-teaching  skills 
through  'contracts'  with  schools 
of  pharmacy  to  undertake  life- 
long learning  or  by  maintained 
contact  with  schools,  pre-  arrd 
post-registration. 

Taking  up  the  notion  of  con- 
tractual life-long  learning,  Barry 
Andrews,  managing  director  of 
Moss  Chemists,  said  that 
employee  pharmacists  need  to 
move  with  the  market  and  be  con- 
scious of  patients'  needs.  "Life- 
long learning  is  one  way  to 
approach  this."  Employers  could 
set  the  scene  for  this  via  a  combi- 
nation of  carrots  -  profit-linked 
salaries  and  increased  job  satis- 
faction -  and  sticks  -  a  'change  or 
else'  approach.  "Employers  must 
change  things  by  recruitment,"  he 
said. 


Sussex  strategy 

East  Sussex  FHSA  and  HA  are  to 
put  out  for  public  and  health 
professional  consultation  these 
'Strategy  for  the  development  of 
primary  healthcare  in  East 
Sussex  1995-2000'.  This  takes 
forward  earlier  calls  for  more 
developed  primary  care  services 
and  greater  primary  care  team 
involvement  in  the  purchasing 
process  (C&D  March  4,  p332). 

More  drug  misusers 

The  number  of  problem  drug 
users  presenting  in  the  six 
months  to  March  31  was  up  6  per 
cent  on  the  previous  period  to 
17,864.  Heroin  remains  the  main 
drug  of  misuse,  up  2  per  cent  to  48 
per  cent  of  referrals,  says  the 
Government's  'Drug  Misuse 
Statistics',  price  £2. 

No  charge  review 

In  a  Parliamentary  debate,  Lord 
Fraser,  the  Scottish  minister  for 
health,  refuted  suggestions  that 
the  prescription  charge  and 
charge  exemptions  systems 
should  be  reviewed. 

No  public  appeal 

The  Government  has  no  plans  to 
alter  procedures  for  public 
appeal  against  applications  to 
the  pharmaceutical  list,  the 
health  minister  said  recently. 

Vet  medicines 

The  European  Commission  is 
aiming  to  replace  veterinary 
medicines  directives  87/20, 
90/676,  90/677,  91/412,  92/18,  92/74 
and  93/40  by  a  single  directive 
free  of  unnecessary  elements. 
Comments  to  MAFF  by  June  26. 

Boots' GP  grant 

Boots  has  contributed  funds  to 
help  update  the  relaunch  of  the 
Practice  Receptionist  Prog- 
ramme. PRP,  the  leading 
accredited  GP  receptionist 
training  scheme,  has  been 
adapted  to  take  in  changes  to  the 
NHS  and  to  bring  the  package 
more  in  line  with  MVQ  level  2 
administration. 
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Kissing  strangers  on  the  beach  is  part  and  parcel  of 
Jane  King's  job  as  a  member  of  one  of  Britain's 
inshore  rescue  teams.  But  that  wasn't  her  reason  for 
joining!  Fawz  Farhan  finds  out  what  lies  behind  the 
lifeguard's  glamorous  image  of  sun,  sand  and  sea 


'Baywatch'  was  the  last  thing  to 
spring  to  mind  as  I  stood  with 
Jane  King  on  the  stony  beach  out- 
side the  Gosport  &  Fareham 
Inshore  Rescue  Service  lifeboat 
station.  True,  it  was  a  warm, 
sunny  day  and  the  crew  were 
busy  with  lifejackets,  rescue 
boats  and  ropes.  But  there  were 
none  of  the  revealing  regulation 
red  swimming  costumes  fav- 
oured by  Pamela  Anderson  and 
David  Hasselhoff,  and  none  of 
the  beautiful  people  playing  vol- 
leyball on  the  beach.  This  was 
lifesaving 
on  the 


southern  shores  of  England  - 
without  the  glamour. 

Jane  has  been  a  volunteer  life- 
saver  with  the  Hampshire-based 
GAFIRS  for  the  last  eight  years 
and  laughs  off  the  image  created 
by  ITV's  popular  television  show. 
"It's  not  realistic  because  none  of 
us  are  blonde,  we  don't  have  sili- 
cone implants  and  the  blokes 
aren't  that  good-looking." 

However,  the  GAFIRS  are  not 
camera-shy  and  were  the  subject 
of  a  TV  documentary  last  year, 
which  followed  their  patrol  of 
the  Solent  during  the  D-Day  50th 
anniversary  commemorations. 

The  sea,  the  sea 

The  sea  has  always  been  a  focus 
in  Jane's  life.  She  was  brought  up 
by  it,  did  her  degree  in  Ports- 
mouth and  is  currently  working 


i 
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as  a  relief  pharmacist  in  the 
Portsmouth  and  Southampton 
ar  ea  for  Boots  the  Chemists. 

"I've  always  lived  in  Gosport 
and  my  family  went  down  to  the 
beach  every  summer,"  Jane 
explains.  She  used  to  watch  the 
lifesavers  putting  the  boats  out 
and  decided  to  join  the  inshore 
rescue  team  as  a  volunteer  cadet 
when  she  turned  14. 

Her  training  initially  included 
canoeing,  swimming  and  life-sav- 
ing, but  as  a  cadet  she  had  to  wait 
three  years  before  she  was 
allowed  out  on  the  boats. 

The  male-dominated  environ- 
ment was  another  initial  draw- 
back. Up  until  recently,  the  crew 
comprised  20  members,  of  which 
only  three  were  women.  "Be- 
cause I'm  female,  I  had  to  be  bet- 
ter than  everyone  else  to  be 
accepted,"  says  Jane. 

She  is  now  qualified  to  crew 
and  cox  the  station's  boats  and 
feels  she  has  proved  herself.  As  a 
result,  she  has  been  accepted  as 
'one  of  the  lads'  and  was  even 
invited  to  a  crew  member's  stag 
night  recently. 

They  all  take  their  roles  veiy 
seriously.  The  station  is  manned 
on  a  rota  basis  at  the  weekends 
and  the  team,  who  are  all  volun- 
teers, cany  bleepers  with  them 
to  work  during  the  week. 

There  are  around  100  rescues  a 
year,  a  third  of  which  are  life  and 
death  incidents.  "When  there  is 
an  emergency,  everybody  is  ex- 
pected to  help.  Everyone  has  to 
muck  in,  otherwise  it  doesn't 
happen,"  comments  Jane. 

The  GAFIRS  don't  work  in  iso- 
lation. There  are  eight  other 
nearby  inshore  rescue  teams  and 
the  two  Royal  National  Lifeboat 
Institution  bases,  all  of  which  are 
co-ordinated  by  the  local  HM 
Coastguards  in  Lea-on-Sea.  Who 
gets  called  out  depends  on  who  is 


nearest  and  best  equipped  to  deal 
with  the  rescue. 

However,  whereas  the  RNLI  is 
funded  centrally,  the  GAFIRS 
rely  mainly  on  charity.  "The  vast 
majority  of  our  money  we  get  by 
standing  in  the  High  Street  with  a 
can  anil  rattling  it,"  says  Jane. 

There  have  been  many  times 
on  rescues  when  she  has  felt 
cold,  wet  and  uncomfortable, 
and  yearned  to  be  back  in  bed. 
However,  she  has  never  felt  that 
her  life  was  threatened:  "If  you 
put  your  life  in  danger  trying  to 
help  somebody  else,  then  you've 
got  two  people  who  are  useless." 

For  valour 

Her  most  memorable  rescue  is 
also  one  that  earned  her  a  brav- 
ery award  at  the  GAFIRS'  annual 
general  meeting.  She  had  to  dis- 
entangle a  windsurfer  with  a  dis- 
located hip  from  his  board  and 
keep  him  conscious  for  20  min- 
utes while  the  rest  of  the  team 
went  to  fetch  a  stretcher. 

Jane  says  her  dedication  to  the 
service  is  down  to  the  fact  that 
the  crew  are  also  her  friends. 
They  go  out  socially  and  relation- 
ships often  develop.  Jane  herself 
has  just  become  engaged  to  a  fel- 
low life-saver,  Paddy. 

Despite  this  commitment,  Jane 
has  decided  to  take  a  back  seat 
this  year  and  wind  down  her 
duties  because  of  the  time-con- 
straints of  her  job.  As  she  works 
most  Saturdays,  she  finds  Sun- 
days are  the  only  times  she  can 
have  for  herself  to  relax. 

'Sun,  sand  and  sea'  holidays 
are  her  ideal  way  of  getting  away 
from  it  all.  "I  couldn't  imagine  a 
holiday  which  wasn't  near  the 
sea,  unless  it  was  skiing,"  she 
says.  Neither  can  she  imagine  not 
living  close  to  it.  "You  get  used  to 
it  and  you  miss  it  if  it's  not 
around.  It's  part  of  my  life." 
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Presenting  Double  Agent  Eurax  He. 
Mission:  To  locate  and  eliminate  itching  and 
inflammation  caused  by  mild  to  moderate 
eczema,  contact  dermatitis  and  insect  bites. 
Weapons:  Crotamiton  to  relieve  itching, 
Hydrocortisone  to  reduce  inflammation. 
Duration  of  Mission:  Up  to  10  hours. 
Status:  The  only  combination  steroidal  product 
available  OTC  for  eczema. 
Eurax  He.  Licence  to  Quell. 


link  HEALTHCARE  IS  PARI  01  THE  C IB*  GROUP 
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German  group  Gehe  hit  the  headlines  earlier  this 
year  when  it  pounced  on  AAH,  the  UK's  largest 
wholesaler.  Jackie  Blondell  asks  the 
wholesaling  industry  what  such  a  takeover 
bodes  for  the  UK  market 


Gehe's  hostile  takeover  of 
AAH  is  the  shape  of  things 
to  come.  We  will  soon 
have  a  pan-European  mar- 
ket where  only  the  largest, 
strongest  and  richest  wholesalers 
will  survive.  This  select  band  will 
carve  up  countries  and  territories 
between  them,  gobbling  up  stray 
regional  whole- 
salers and  inde- 
pendent pharm- 
acies in  their 
wake.  In  a  few 
years'  time,  this 
could,  indeed, 
be  the  scenario. 
Or  perhaps  not. 

While  chair- 
man of  the  Ger- 
man group  Die- 

ter  Kammerer's  stated  aims  to 
develop  across  Europe  could  be  a 
blueprint  lor  how  wholesaling 
could  pan  out  in  the  future,  in  the 
short-term  the  acquisition  has 
caused  ripples  rather  than  waves. 

Jeff  Harris,  chief  executive  of 
rival  Unichem  (whose  margins 
were  lauded  by  Gehe  in  its 
takeover  discussion  document), 
says  in  the  short-term  he  doesn't 
expect  to  see  any  fundamental 
change  in  the  market,  "If  I  were  in 
Gehe's  shoes,  I  think  I  would  be 
putting  through  the  rationalisa- 
tion more  quickly  in  AAH.  I  can't 
see  any  logical  reason  why  they 
shouldn't  be  serving  the  same  ter- 
ritory as  we  do  with  the  same 
number  of  warehouses  as  we 
have,  or  possibly  fewer." 

Certainly,  AAH's  rationalisation, 
already  under  way,  will  be  short, 
sharp  and  efficient  under'  Gehe,  if 
the  experience  of  its  French 
acquisition,  OCP,  is  anything  to  go 

1006 


A  price  war  is  not 
a  viable  issue, 
There  is  no  more 
money  in  the  pot 


by.  This  exercise,  which  was  pre- 
scribed to  take  nearly  two  years 
under  the  old  management,  took 
the  Germans  just  five  months. 

But,  along  with  the  cost  savings 
associated  with  depot  closures, 
there  are  pitfalls.  "There  is  some- 
thing of  a  Catch  '2'2,  when  you 
rationalise,"    says    Mr  Harris. 

"Obviously  you  up- 
set a  number  of 
pharmacists,  who 
will  withdraw  trade 
from  you  and  you 
will  lose  market 
share." 

If  this  is,  in  fact,  the 
scenario,  reg-ional 
wholesalers  could 
be  the  main  benefi- 
ciaries. David  Lin- 
ney,  managing  director  of  Philip 
Harris,  believes  this  is  the  case. 
"While  the  rationalisation  of  AAH 
is  likely  to  provide  cost-saving 
opportunities,  there  will  be 
peripheral  customers  who  may  no 
longer  receive  the  service,  this 
will  provide  opportunities  for 
regional  wholesalers  to  increase 
market  share,"  he  says. 

However,  larger  wholesalers 
may  not  be  so  complacent  as  to 
allow  their  business  to  seep  away 
to  smaller  contenders  without  a 
fight. 

Mr'  Harris  says:  "Once  rationali- 
sation is  complete,  one's  ambition 
must  be  to  win  that  trade  back  and 
that  can  be  best  done  by  addi- 
tional discounts." 

So  the  UK  market  is  on  the  brink 
of  a  price  war.  Will  pharmacists  be 
the  beneficiaries  of  large-scale 
discounting  as  the  national  com- 
panies slug  it  out  with  regional 
wholesalers   to    regain  market 


share?  Apparently  not,  according 
to  most  players,  Mr'  Harris 
included. 

Mr  Lirmey  explains:  "A  price 
war  is  not  a  viable  issue.  There  is 
simply  no  more  money  in  the  pot. 
The  change  in  discount  structure 
by  AAH,  I'nichem  aird  Lloyds  is  a 


reflection  of  the  general  mood  of 
all  wholesalers.  There  is  nothing 
left  to  give  away." 

If  national  wholesalers  are  not 
unduly  affected  by  the  takeover, 
and  regional  wholesalers  only 
able  to  pick  up  peripheral  busi- 
ness from  the  AAH  rationalisa- 
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tion,  is  the  Gehe  acquisition  a 
damp  s(|iiili'.'  Even  the  object  of 
all  this  speculation  seems  to 
Hunks  so.  When  tackled  al  the 
Vantage  conference  about  chan- 
ges the  Germans  would  make,  the 
message  from  the  AAH  board 
was:  "It's  business  as  usual." 

The  acquisition  must  be  seen  as 
part  of  the  on-going  shrinkage  of 
the  UK  wholesaling  market, 
which  has  experienced  a  consoli- 
dation on  a  scale  that  pharmaceu- 
tical companies  have  yet  to  meet 
with.  Although  the  British  Associ- 
ation of  Pharmaceutical  Whole- 
salers is  still  taking  on  new  mem- 
bers, ten  years  ago  il  had  26, 
today  thai  figure  has  shrunk  to  14. 

However,  the  volume  of  busi- 
ness is  bigger.  The  fad  thai 
wholesalers  have  picked  up  busi- 
ness from  hospitals,  formerly 
served  by  the  MIS  Supplies 
Authority,  is  just  one  example  of 
wholesale  expansion. 

"Our  members  have  72  per  cent 
of  the  UK  ethical  market,"  says 
BAPW  secretary  Michael  Watts. 
"Boots  and  Lloyds  have  about  20 
per  cent  between  them,  the  rest 
is  direct  delivery  and  self-distrib- 
utors. We  have  taken  market 


share  from  self-distributors,  and 
recently  Lloyds.  Direct  delivery  is 
much  less  because  of  costs.  Al- 
most everybody's  portfolio  goes 
through  wholesalers  now." 

Mr  Watts  believes  that  in  spite 
of  Mr  Kammerer's  European 
ambitions  and 
alliances  formed 
by  Unichem  with 
c  o  n  1  i  n  e  n  I  a  I 
wholesalers,  a 
European  mar- 
ket is  still  some 
time  away. 

"There  isn't  a 
genuine  whole- 
saling market  in 
Europe  and  there 
can't  be  one  until 
European  licens- 
ing is  a  reality. 
Gehe  would  have 
probably  prefer- 
red to  wait  a  few  years  before 
buying  into  the  UK  market,  but 
with  AAH's  bad  results,  there  was 
an  opportunity  not  to  be  missed. 
If  they  didn't  bid  then,  somebody 
else  might  have,"  he  comments. 

Mr  Watts  sees  the  European 
market  developing  through  over 
the  counter  products.  "Alliances, 


If  a  pharmacy 
needs  somethin 
urgently  on  a 
Sunday  evening  it 


local  supplier 


like  Unichem's  Tredimed,  will 
start  developing  OTCs  as  a  com- 
modity market,"  he  says.  "All 
these  groups  will  have  their  own- 
label  ( )TCs,  made  in  the  countries 
where  manufacturing  is  cheap- 
est. When  ethicals  have  Eur  opean 
licences,  they  will 
be  able  to  mar  ket 
them  across  Eur- 
ope. Then  these 
wholesale  groups 
will  be  powerful 
organisations." 
1  Inichem  is  go-ing 
the  alliance  r<  >ute 
because  the  com- 
pany doesn't 
"have  a  great 
ambition"  to  ac- 
quire wholesalers 
in  Europe.  "A  few 
small  deals  may 
conceivably  be 
attractive,  but  major  deals  in 
major  markets  are  not  feasible," 
says  Mr'  Harris.  "While  the  deal  Mr 
Kammerer  has  done  is  probably 
earnings'  enhancing  for  Gehe's 
business  in  Germany,  it  would  be 
difficult  for  us  to  do  the  same.  It's 
questionable  whether  companies 
can  be  bought  as  freely  on  the 
continent  as  they  can  on  the  UK 
slock  market.  We  certainly  don't 
have  any  intention  to  dilute 
Unichem's  earnings  by  making  a 
grandiose  acquisition . " 

Tredimed,  Unichem's  alliance 
with  big  wholesalers  in  Holland. 
France,  Switzerland  arrd  Italy,  has 
been  up  and  running  18  months. 
The  venture  is  investigating  offer- 
ing manufacturers  distribution 
across  the  major  markets.  It  is 
also  looking  at  exploiting  price 
differentials  by  sourcing  prod- 
ucts from  the  most  cost-effective 
countries  and  sharing  retail 
knowledge  between  partners. 

If  the  biggest  players  are  gear- 
ing up  for  Europe,  where  does 
thai  leave  regional  wholesalers? 
While  AAH  and  Unichem  have  the 
lion's  share  of  the  business  (with 
(il  per  cent  of  the  wholesale  ethi- 
cals market),  Mr  Watls  believes 
that  the  smaller  wholesaler'  will 
always  have  a  place. 

"Loyalty  in  the  pharmaceutical 
business  is  unlike  any  other  busi- 
ness. Regional  wholesalers  have 
regional  contacts  going  back  a 
long  way.  They  provide  a  unique 
sen  ice  to  their  customers.  If  a 
pharmacy  needs  something  ur- 
gently on  a  Sunday  evening,  it 
gets  it  from  its  local  supplier." 

"Pharmacists  dislike  being 
treated  as  numbers,"  confirms 
Terry  Norris,  managing  director 
of  Numark.  "While  I'm  not  sug- 
gesting major  companies  don't 
deal  with  their  customers  prop- 
erly, at  regional  wholesalers  they 
tend  to  know  the  principal." 

Mr  Watts  also  believes  thai 
regional  wholesalers  are  more 
than  able  to  compete  with  the  big 
boys  on  discounts  because  they 
don't  have  the  massive  overheads 


of  national  wholesalers.  "You 
couldn't  run  the  country  on  two 
nationals.  Il  is  more  efficient  to 
run  it  with  a  mixture  of  regionals 
and  nationals,  because  of  the 
competition  between  them.  ( lorn- 
petition  is  so  fierce  that  in  the  last 
15  years,  the  Governmenl  has 
never  legislated  against  lire  inter- 
ests of  wholesaler's." 

Regional  wholesalers  are  also 
surviving  by  branching  out,  as 
Philip  Harris  has  done.  "The  key 
to  survival  is  diversification," 
says  Mr  Linney. 

Wholesaling  is  also  diversifying 
by  developing  stronger'  relation- 
ships with  manufacturers.  A  few 
years  ago.  the  BAPW  decided  to 
start  an  associate  membership 
category  lor  manufacturers.  Mr 
Linney  says:  "The  association 
allows  us  to  look'  at  issues  that 
affeel  both  sectors,  including  the 
grey  market;  packaging  and 
waste  disposal;  transportation 
and  added  value  services." 

Another  issue  thai  grew  out  of 
this  alliance  is  WSI  )S,  a  high  tech 
system  to  pr  ovide  data  to  manu- 
facturers. This  scheme  will  give 
manufacturers  which  are  associ- 
ate members  access  to  95  per 
cenl  of  data  from  full-line  whole- 
salers. Al  this  slage,  Boots'  and 
Lloyds'  sales  data  is  not  available. 
Subscription  fees  will  be  levied 
on  the  price  per  pack  invoiced 
and  a  formal  contract  will  be 
offered  between  the  BAPW  and 
each  subscriber. 

Manufacturers  and  wholesal- 
ers developing  closer  relation- 
ships based  on  mutual  needs  may 
be  the  shape  of  things  to  come. 
Certainly  the  pharmaceutical 
industry's  drive  towards  consoli- 
dation -  namely  Glaxo's  acquisi- 
tion of  Wellcome  and  Snuthklme 
Beecham's  foray  into  the  OTC 
market  by  buying  Sterling  -  is 
bound  to  affect  distribution. 

Mike  Kidd,  managing  director 
of  Lloyds-owned  Daniels,  says: 
"Wholesalers,  by  nature,  work 
very  closely  with  manufacturers. 
We  are  interested  irr  full-range 
product  supply  chains  -  any 
change  in  ownership  which 
affects  this  can  either  be  positive 
or  negative.  We  have  to  await  the 
strategy  of  change  by  manufac- 
turers and  react  accordingly." 

So  the  future  for  wholesalers 
which  waul  to  see  out  the  20th 
century  is  one  of  consolidation, 
diversification  and  co-operation. 
A  pan-European  scenario  will 
happen,  but  slowly.  And  the  inva- 
sion by  foreign  companies  will 
only  depend  on  how  attractive 
the  market  is  for  them.  Certainly 
a  white  knight  was  conspicuously 
absent  during  the  bid  for  AAH. 

"The  Gehe  acquisition  hasn't 
taught  us  anything,"  says  Mr  Har- 
ris. "But  perhaps  it  has  exploded 
the  myth  once  and  for  all  that 
learns  of  American,  Japanese  and 
continental  wholesalers  are  des- 
perate to  buy  into  this  country" 
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Nl  CONFERENCE 


atient  ordered 


Seamless  care  is  defined 
as  the  smooth  transfer  of 
patients  from  primary  to 
secondary  care. 
Understanding  patient 
needs  and  expectations 
is  essential  to  this 
espiifiitiso!!],  delegates 
were  told  at  a 
conference  organised  by 
the  Northern  Ireland 
Centre  for  Postgraduate 
Pharmaceutical 
Education  and  Training, 
the  Ulster  Chemists' 
Association  and  the 
Guild  of  Hospital 
rmacists 


nharmacists  need  to  identify 
what  patients  expect  from 
seamless  care  and  not  what 
the  health  service  wants.  "In 
relation  to  needs,  it  is  easier 
for  us,  as  pharmacists,  to  define 
what  we  think  a  patient  needs," 
said  Sally  O'Kane,  director  of 
pharmaceutical  sendees  at  the 
Western  Health  and  Social  Ser- 
vices Board. 
Although  there  were  several 


UCA  president  Sarah  fVlawhinney 

1008 


Sally  O'Kane,  director  of 
pharmaceutical  services  for 
Western  Health 

surveys  on  the  use  of  medicines 
in  hospitals  and  upon  discharge, 
Mrs  O'Kane  said  she  could  not 
find  any  that  ascertained  what 
patients  wished  for. 

However,  the  minimum  that 
patients  should  expect  from  the 
hospital  service  was  that  it 
should  do  no  harm  and  should 
improve  the  disease  condition. 
"These  two  factors  are  funda- 
mental to  pharmaceutical  care. 
Ensuring  that  this  happens  is  a 
huge  challenge  to  pharmacy,"  she 
said. 

Both  hospital  and  community 
pharmacists  could  play  a  part  in 
reducing  drug-related  morbidity 
and  mortality  by  identifying  and 
resolving  problems;  monitoring 
outcomes;  and  keeping  patient 
history  records.  Pharmaceutical 
patient-centred  care  of  this  kind 
could  help  reduce  the  cost  of  care 
and  length  of  stay,  said  Mrs 
O'Kane. 

However,  it  was  community 
pharmacists  who  were  best 
placed  to  cany  out  these  func- 
tions, because  of  their  extensive 
contact  with  patients. 

She  called  for  stronger  commu- 
nication links  between  hospital 
and  community  pharmacy, 
through  the  provision  of  dis- 
charge medication  records  and 
other  relevant  information.  She 
also  believed  that  the  advantages 
of  visiting  a  pharmacy  regularly 
should  be  more  thoroughly 
explained  to  patients. 

RETAIL  PHARMACY 

lieing  referred  to  as  a  retail  phar- 
macist, as  opposed  to  a  commu- 
nity pharmacist,  was  nothing  to 
be  ashamed  of,  according  to 
Sarah  Mawhinney,  a  practising 
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Dr  Denis  Morrison,  director  of 
pharmaceutical  services  for 
Northern  Health 

community  pharmacist  and  the 
Ulster  Chemists'  Association 
president. 

Although  it  was  more  politi- 
cally correct  to  talk  about  com- 
munity pharmacy  and  profes- 
sional satisfaction,  there  had  to 
be  another  motivating  influence 
in  the  provision  of  pharmaceuti- 
cal services.  Pharmacists  had  to 
ask  themselves  what  was  in  il  for 
them.  "At  the  end  of  the  day,  I  am 
a  retailer,"  commented  Mrs 
Mawhinney. 

And  community  pharmacists 
were  not  the  only  retailers  in  the 
health  service.  The  new  NHS 
structure,  with  its  providers  and 
purchasers,  had  turned  the  whole 
healthcare  profession  into  retail- 
ers whether  they  liked  it  or  not. 

Mrs  Mawhinney  pointed  out 
that  pharmacists  already  'sell' 
many  of  their  services  to  the  com- 
munity, from  patient  medication 
records  to  residential  home  pack- 
ages. Seamless  care  service  was 
another  pharmacy  function  that 
could  be  sold  for  a  fee. 

Pharmacists  also  needed  to 
draw  inspiration  from  the  big 
retailers  which,  in  her  opinion, 
provided  "service  with  absolute 
professionalism".  They  needed  to 
carry  out  their  own  customer'  ser- 
vice surveys  and  to  identify  needs 
in  the  market,  otherwise  cus- 
tomers would  go  elsewhere  for 
that  service. 

Although  information  existed 
on  the  needs  of  healthcare  pro- 
fessionals from  seamless  care 
and  the  general  pharmaceutical 
needs  of  patients,  none  looked  at 
(he  specific  needs  of  patients 
being  discharged  from  hospitals 
into  the  community. 

"We  must  focus  on  patients 


because,  after  all,  they  are  the 
consumers  of  healthcare,"  said 
Mrs  Mawhinney. 

GENUINE  NEED 

Seamless  care  fulfilled  a  genuine 
need  for  patient  and  pharmacist 
and  brought  about  professional 
recognition  and  satisfaction,  ac- 
cording to  Dr  Denis  Morrison, 
director  of  pharmaceutical  ser- 
vices at  the  Northern  Health  and 
Social  Services  Board. 

"It  [seamless  care]  is  certainly 
not  a  figment  of  the  imagination, 
but  there  is  much  to  be  done 
before  it  becomes  a  universal 
reality,"  said  Dr  Morrison. 

Seamless  care  benefited  pat- 
ients because  it  provided  more 
effective  treatment  and  reduced 
healthcare  risk.  Dr  Morrison  said 
'careless  seams'  lead  to  treatment 
being  interrupted  or  duplicated 
and  to  prescriptions  being 
changed  inappropriately.  The 
consequences  were  non-compli- 
ance, treatment  failure  and 
adverse  effects. 

Dr  Morrison  believed  commu- 
nity pharmacies  could  provide 
continuity  to  seamless  care 
through  PMR;  keeping  at-r  isk  reg- 
isters; having  access  to  admission 
reports;  involvement  in  domicil- 
iary services;  and  providing 
advice  to  general  practitioners  on 
a  consultancy  basis. 

CHALLENGES 

Dr  Norman  Morrow,  director  of 
the  Northern  Ireland  Centre  for 
Postgraduate  Pharmaceutical  Ed- 
ucation and  Tr  aining,  said  he  was 
encouraged  by  the  obvious  com- 
mitment of  people  to  seamless 
care  and  to  achieving  optimal 
patient  care  between  the  primary 
and  secondary  sectors.  "There  is 
a  clear  commitment  to  make  it  as 
seamless  as  possible." 

He  also  highlighted  the  impor- 
tance of  communication  and  net- 
working, not  only  between  com- 
munity and  hospital  pharmacy 
but  also  between  other  key  play- 
ers in  the  healthcare  profession. 

Dr  Morrow  said  there  were 
numerous  challenges  facing  the 
profession  in  terms  of  pharma- 
ceutical seamless  care.  One  was 
the  need  for  audit  to  identify  the 
strengths  and  weaknesses  of  the 
system  in  Northern  Ireland. 
Another  was  the  restriction  of  the 
Drug  Tariff  on  the  provision  of 
medicines  and  wound  care  prod- 
ucts in  the  community. 
•  Dr  Morrow  has  been  appointed 
as  the  next  chief  pharmacist  at 
the  DHSS  in  Northern  Ireland.  He 
will  takeover  from  Brian  Cheyne 
who  retires  in  September. 
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VyrBriY-  the  natural  way 
to  help  avoid  cold  sores 


Britannia  Health  Products 
recently  unveiled  two 
new  lip  care  products 
which  can  help  avoid 
embarrassing  cold  sores. 

VyrBrit  Lip  Salve  is  for  everyday  use, 
and  acts  as  an  effective  moisturising 
barrier.  VyrBrit  Lip  Cream  is  for  use 
even  if  a  cold  sore  has  developed. 
Both  Salve  and  Cream  are  in 
convenient  5g  presentations,  and 
contain  a  unique  extract  of  natural 
lemon  balm  called  Melpan  5A. 


Your  chance  to 
win  a  LUXURY 
WEEKEND  BREAK 

Enter  the  VyrBrit  Nature's  Way 
Competition,  and  you  could  be  the 
winner  of  a  FREE  3-day  weekend 
break  for  yourself  and  a  partner  or 
friend  at  the  luxurious  Grayshott  Hall 
Health  &  Fitness  retreat  near  Grayshott 
in  Surrey. 

All  you  have  to  do  is  complete  the 
entry  coupon  Py  ticking  what  you 
consider  are  the  three  correct 
answers,  then  add  your  name, 
address,  phone  and  fax  numbers. 
Send  the  coupon  in  an  envelope  to: 
Kent  Pharmaceuticals,  Wotton  Road, 
Ashford,  Kent  TN23  6LL. 

Your  entry  must  be  received  on  or 
before  July  31st  1995. 


Promotion  and  distribution 

FREE  Marks  &  Spencer  vouchers 

The  VyrBrit '  range  is  a  new  addition  to 
the  £20  million  cold  sore  market,  and 
is  backed  by  a  massive  £1  million 
promotional  spend.  This  includes  a 
radio  and  press  PR  campaign,  as  well 
as  advertising  in  the  women's  press 
and  on  London  Underground. 


These  products  are  distributed  to 
independent    chemists    by  Kent 
Pharmaceuticals,  who  are  making  a 
special  introductory  offer  to  the  trade. 
Retailers  who  order  one  outer  carton 
(12  x  5g  units)  of  Lip  Salve  and  one 
outer  carton  of  Lip  Cream  will 
receive  FREE  Marks  &  Spencer 
vouchers  worth  £15.  Multiple 
orders  will  receive  Marks  & 
Spencer  vouchers  pro  rata. 
Offer  ends  June  30th.  For 
further  details,  please  phone 
Kent  Pharmaceuticals  on 
01233  641802. 


UP  SAlVt 
CAN  HELP  AVOI 


CAN  HELP 
AVOiD 
COLD  SORES 
>y  leguloi  use  o! 

pari  ol 


This  product  is  not  a  medicine 


Natural  lips.  Natural  care. 

■MM   BWHNl   HHI   MKB    BWB   flHBB    MMBS    BBOH   M8H1   MttBB  vfeSSE!  AMU 


VyrBrit  Nature's  Way  Competition 

Please  tick  the  Pox  next  to  what  you  think  is  the  correct  answer  to  each 
of  the  three  questions.  Your  name,  address,  phone  and  fax  numbers  should 
be  provided  in  BLOCK  CAPITALS  or  using  your  official  stamp. 


Ql.  Lemon  juice  contains: 

acetic  acid  Q 

citric  acid  Q 

formic  acid  Q 

Q2.  Cold  sores  are  caused  by: 

environmental  factors  Q 

a  virus  Q 

a  bacterium  Q 

Q3.  A  cold  sore  is  called: 

herpes  zoster  Q 

herpes  simplex  Q 

herpes  complex  Q 


Entrant's  name 


Pharmacy  name 
Address  _ 


Postcode 


Pharmacy  phone  No. 
Pharmacy  fax  No. 


I  have  read  and  agree  to  be  bound  by  the  competition  rules. 

Signature 

Date   


vssaa  m  Sim  t*'.--;'.  <mna  ::im:-i  ■■l'sss  m 


Competition  Rules 

1.  The  Nature  s  Way  Competition  is  open  to  all  sales  or  pharmacy  staff  at  chemist  outlets  2.  Each  entry  must  be  made  using  the  coupon  provided  or  a  photo  copy  of  if  Only  one  entry  is  permitted  per  person  Proof  of 
posting  and  entry  will  not  be  accepted  as  proof  of  delivery.  3.  To  be  eligible  for  the  prize  offered,  entrants  must  correctly  answer  the  three  competition  questions.  The  winner  will  be  the  entrant  with  the  correct  answers 
whose  coupon  is  first  selected  at  random  by  the  organisers  4.  The  prize  offered  will  be  as  stated  No  cash  or  other  alternative  will  be  offered.  The  prize  is  to  be  taken  at  a  time  convenient  to  both  the  winner  and  to  the 
Grayshott  Hall  management,  and  must  in  any  event  be  taken  before  July  31st  1996  5.  In  any  dispute,  the  decision  of  the  board  of  Britannia  Health  Products  Limited  will  be  final,  and  no  correspondence  will  be  entered  into 
6.  The  name  of  the  winner  will  be  published  in  Chemist  &  Druggist  on  or  after  16th  August  1995  7.  Employees,  and  their  immediate  families,  of  Britannia  Health  Limited.  Kent  Pharmaceuticals  Limited,  and  of  agents  acting 
for  these  two  companies,  are  not  permitted  to  enter,  8.  No  purchase  is  necessary  in  order  to  enter  the  competition 


®KENT 

Pharmaceuticals 


Kent  Pharmaceuticals  Limited,  Wotton  Road,  Ashford,  Kent  TN23  6LL. 
Telephone  01233  638614. 

VyrBrit'  is  the  trademark  of  Nature's  VyrBrit  Limited. 


^     j^Ji  I  N^pl  Mjp  JJl    M^p*  jgil 

IN    PREVENTING    SPINA  BIFIDA. 

Research  shows  that  taking  Folic  Acid  before  and  during  pregnancy  can  help  prevent  spina  bifida  and  other 
neural  tube  defects  in  babies. 

The  Chief  Medical  Officer  agrees  and  recommends  a  daily  dose  of  400mcg  from  the  time  a  baby  is  first  planned 
to  the  twelfth  week  of  pregnancy. 

Lanes  Preconceive  is  a  one-a-day  Folic  Acid  tablet  specially  developed  for  this  purpose. 

It  comes  in  a  blister  pack  of  90,  making  a  natural  transition  from  the  contraceptive  pill.  Each  tablet  provides  the 
precise  recommended  dose  for  a  cost  of  around  4p  a  day. 

You  can  recommend  that  women  start  taking  Preconceive  as  soon  _____   

as  they  start  trying  for  a  baby.  If  it  helps  prevent  spina  bifida,  it's  one  of  the  ^^^rl'Ilaf 
most  important  steps  they  can  take.  s  ^IZ'''^,, 

Preconceive  can  be  obtained  from  the  distributors:  Dendron  Limited, 
42,Caxton  Way,  Watford  Business  Park,  Watford,  Herts.  Tel  01923  229251.   *r*8m* 


PROTECTION   FOR  THE  UNBORN  CHILD. 

Leaders  in  natural  health  care 

PRECONCEIVE  tablets  containing  400  meg  folic  acid  Registered  trademark  and  product  licence  held  by  G.R.  Lane  Health  Products  Ltd,  Sisson  Road,  Gloucester  GL1  3QB.  DIRECTIONS:  Women  planning  a  pregnancy 
or  who  are  in  the  first  three  months  of  pregnancy  should  swallow  one  tablet  daily  with  water  and  food  and  continue  until  the  end  of  the  third  month.  INDICATIONS  For  the  prevention  of  first  occurrence  of 
neural  tube  defect  in  all  women  who  are  planning  a  pregnancy.  ROUTE  OF  ADMINISTRATION  Oral.  PRECAUTIONS:  People  with  epilepsy  or  anaemia  should  consult  their  doctors  before  taking  folic  acid  supplements. 
LEGAL  CATEGORY  General  Sales  List.  PACKS  Pack  of  90  tablets  PL  NUMBER  1074/0004  PRICE  RSP  £3.75. 


BUSINESS  NEWS 


Jobs  to  go  at  Wellcome 


Glaxo  Wellcome  has  made  the 
first  major  step  in  its  integration 
programme  by  announcing  the 
closure  of  the  former  Wellc  ome 
research  laboratories  based  in 
Beckenham. 

The  Kent  site,  once  the  country 
house  of  Sir  Henry  Wellcome  and 
one  of  the  oldest  research  labora- 
tories in  the  country,  will  be 
closed  over  a  three-year  period. 

Of  the  1,300  research  staff  cur- 
rently there,  Glaxo  Wellcome 
estimates  that  "a  significant  num- 
ber" will  move  to  its  new  £700 
million  medical  research  centre 
in  Stevenage. 

The  company  maintains:  "This 
is  because  the  selection  process 
leading  to  the  creation  of  the  new 
R&D  organisation  is  continuing, 
wit  h  the  aim  of  retaining  the  most 
appropriate  people  from  the  for- 
mer two  companies." 

The  Ware  site,  given  its  proxim- 
ity to  Stevenage,  will  become  the 
main  UK  development  fac  ility  for 
the  new  group.  Other  develop- 
ment activities  will  continue  at 
the  company's  Dartford,  Green- 
ford  and  Stevenage  bases. 

No  decision  has  been  taken 
over  the  biotechnology  and  devel- 
opment operation  at  Beckenham, 
which  employs  160  people. 

The  Beckenham  facility,  said  to 
be  valued  at  £102m,  also  houses 
former  Wellcome  marketing  and 


Seton  looks  to 
shareholders  for 


Wellcome's  research  laboratories  in  Beckenham,  valued  at  £102m 


patents  departments,  which  em- 
ploy 90  people.  They  will  be  inte- 
grated into  the  Glaxo  Wellcome 
functions  at  Stockley  Park  and 
Greenford  respectively. 

Glaxo  Wellcome's  worldwide 
headquarters  will  be  located  at 
Greenford,  which  will  also  be  the 
HQ  of  research  and  development. 


Landsdowne  House  in  central 
London  will  be  closed  and  head 
office  support,  activities  will  oper- 
ate from  Greenford. 

Manufacturing  Science  and 
Finance  union  national  officer 
Paul  Talbot  says  the  closure  will 
have  a  "devastating  effect"  on 
staff  and  the  local  economy. 


High  Court  trademark  battle 


brand  expansion 

Seton  is  back  on  the  acquisition 
trail  and  is  calling  for  more  cash 
from  shareholders  to  help  fund 
its  latest  expansion. 

The  company  is  planning  to 
raise  £25.7  million  through  a  one 
for  five  rights  issue  (at  320p  per 
share),  which  will  finance  its  bid 
to  make  further  in-roads  in  the 
indigestion  mar  ket. 

It  has  bought  the  Gastrocote 
prescription  and  over  the  counter 
brand  from  Boehringer  Mann- 
heim UK  forSlOm,  in  a  deal  giving 
the  company  the  second  largest 
slice  of  the  UK  pharmacy  indiges- 
tion market. 

Gastrocote  is  expected  to 
enhance  earnings  per  share  by 
1996.  Last  year,  the  brand 
achieved  unaudited  sales  of 
£2. 6m  and  a  gross  profit  of  SI. 8m. 

The  company  will  also  use  the 
cash  to  invest  a  further  S3m  in 
acquiring  the  residual  rights  to 
the  Asilone  range,  bought  from 
Boots  last  year. 


Johnson  &  Johnson  and  Labora- 
tories Gamier  are  squaring  up  for 
a  High  Court  rematch  in  Novem- 
ber to  battle  over  the  similarities 
of  their  trademarks,  Neutralia 
and  Neutrogena. 

In  November,  the  High  Court 
will  hear  an  appeal  from  Labora- 
tories Gamier  over  the  recent 
May  ruling  that  its  trademark, 
Neutralia,  was  too  closely  related 
to  the  word  Neutrogena. 

From  August,  Laboratoires 
Gamier  will  be  selling  the  range 
under  the  name  Nutralia,  whic  h 


Moss  went  on  a  buying  spree  in 
May,  when  it  took  ownership  of 
28  registered  pharmacies  during  a 
month  which  saw  the  number  of 
pharmacies  on  the  register  de- 
cline by  27. 

Moss  took  over  premises  from 
Tyne  &  Wear  to  Sussex,  inc  luding 
13  Roberts  Group  pharmacies 
(C&D  June  10,  p928)  and  six 
pharmacies  from  Cleveland- 
based  Beggs  Chemists. 


the  court  decided  was  accept- 
able. The  company  is  not  allowed 
to  launch  any  new  products  or 
produce  any  advertising  under 
the  Neutralia  name  after  August, 
However,  the  court  has  not 
restrained  Neutralia  sales  while 
the  appeal  is  pending.  The  com- 
pany says  there  will  be  no  inter- 
ruption to  supplies  or  to  the  plan- 
ned advertising  of  the  brand, 
launc  hed  in  1993.  Stockists  are 
free  to  sell  all  remaining  stocks  of 
Neutralia  and  no  products  need 
to  be  removed  from  the  shelves. 


There  were  reductions  in  phar- 
macy numbers  across  all  areas, 
leaving  12,072  on  the  register. 
England  saw  the  largest  net  loss 
(13),  Scotland  eight  and  Wales 
six.  Nationwide,  there  were  nine 
restorations. 

Activity  among  the  other  multi- 
ples was  quiet;  Boots  and  Tesco 
took  over  two  pharmacies  apiece, 
and  added  one  and  two  new  busi- 
nesses respectively. 


Philip  Harris 
expands  OTC  range 

Medical  and  scientific  suppliei 
Philip  Harris  is  continuing  with 
its  policy  of  diversification  in  its 
core  wholesale  pharmaceutical 
business. 

The  division,  which  plans  to 
sell  medical  and  surgical  equip- 
ment to  general  practitioners,  is 
also  expanding  its  Branded 
Goods  OTC  range  with  the  addi- 
tion of  patent  medicines. 

Turnover  in  the  medical  divi- 
sion overall,  which  also  inc  ludes 
a  retail  pharmacy  chain, 
increased  by  8.3  per  cent  to  £74.7 
million,  with  operating  profits  of 
£1.57m  for  the  year  to  March  31. 
Sales  in  the  pharmaceutical 
wholesale  business  rose  by  6.4 
per  cent. 

Trading  in  the  retail  pharmacy 
chain  has  been  "difficult", 
although  the  company  maintains 
margins  have  improved  due  to 
tight  cost  controls  and  the  cen- 
tralisation of  the  group's  stock 
and  buying  facilities. 

Chairman  Bob  Jordan  sees  the 
last  year,  which  has  seen  a  turn- 
around in  the  educational  and  sci- 
entific division,  as  a  "significant 
improvement  on  last  year".  The1 
formerly  loss-making  division 
showed  an  operating  surplus  of 
£875,000  on  sales  of  £28m. 

Group  turnover  increased  by 
13.5  per  cent  to  £103m  and  pre- 
tax profits  shot  up  by  81  per  cent 
from£1.26m-£2.28m. 

New  pharmacist  info 
service  from  IDIS 

The  Pharmacist  International 
Network  (PIN)  is  a  new,  free 
pharmacist  information  service 
on  sourcing  specials,  unlicensed 
products  or  foreign  medicines. 

It  is  being  funded  by  the  Inter- 
national Drug  Information  Ser- 
vice and  offers  continually 
updated  information  on  discon- 
tinued lines,  new  product 
resear  ch,  plus  preferential  access 
to  the  IDIS'  drug  information 
library.  This  contains  informal  ion 
on  approximately  10,000  foreign 
medicines. 

Access  to  the  system  is  global, 
allowing  foreign  members  access 
to  UK  drug  information. 

The  idea  of  the  PIN  is  that 
members  can  access,  and  con- 
tribute to,  one  information 
source  more  quickly  and  more 
cost-effectively  than  previously. 

Pharmacists  wishing  to  apply 
for  PIN  membership  should  con- 
tact IDIS  by  phone  on  0181  549 
1355  or  by  e-mail  on  pharmacist- 
net@easynet.co.uk. 

Plans  are  already  in  motion  to 
make  a  multilingual  PIN  version. 


Mass  Moss  buy-out  as  May  register  falls 
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BUSINESS  NEWS 


cotia  shares 


Scotia's  share  price  rose  18p  to 
439p  on  the  day  it  announced  its 
one  for  seven  open  offer  for  exist- 
ing shareholders. 

The  company  aims  to  step  up 
its  research  and  development, 
currently  funded  to  the  tune  of 
£16  million  a  year,  through  the 
£33. 5m  rights  issue.  All  9.28m 
new  shares,  except  the  10,000 
reserved  for  employees,  have 
been  placed  conditionally  with 
instil  utional  shareholders. 

The  380])  a  share  offer  will  raise 
the  company's  cash  position  to 
£50m    which,    in    addition  to 


income  from  its  licensing  agree- 
ments, will  provide  enough  funds 
for  research  and  development  for 
up  to  four  years. 

The  group's  most  significant 
agreement  -  to  distribute  Efalith, 
the  seborrhoeic  dermatitis  treat- 
ment in  Europe  and  the  US  -  is 
with  Galderma  SA,  the  Nestle  SA 
and  L'Oreal  SA  pharmaceutical 
joint  venture. 

Chief  executive  Dr  David  Hor- 
robin  says  the  group,  which 
achieved  a  UK  market  listing  in 
1993,  has  six  drugs  in  the  final 
stages  of  trials. 


Building  on  success:  Dr  David  Horrobin 


RENEWING 
YOUR  PHARMACY 
INSURANCE? 

CALL 

01727844344 

EXT  289 

AND  SAVE 

ALWAYS     DIRECTLY  INVOLVED 


38  St  Peter's  Street,  St  Albans,  Herts.  AL1  3NP 

191 


"The  new  money  being  raised 
will  enable  Scotia  to  build  on  this 
success  by  investing  more  in 
research  and  development,  by 
expanding  our  manufacturing 
facilities  in  preparation  for  the 
launch  of  our  major  products  and 
by  building  a  commercial  infra- 
structure," he  explains. 

Two  of  the  six  final  stage  prod- 
ucts, EF4  for  diabetic  neuropa- 
thy; and  EF13,  a  pancreatic  can- 
cer drug,  have  had  product 
licence  applications  filed.  In 
anticipation  of  licences  being 
conferred,  the  group  will  invest  in 
its  manufacturing  sites  in  Callan- 
ish,  Scotland,  and  in  Nova  Scotia. 

The  company  will  also  invest  in 
the  next  group  of  priority  prod- 
ucts, to  be  drawn  from  16  candi- 
dates in  early  development. 

A  sales  and  marketing  organi- 
sation to  market  and  sell  the  com- 
pany's priority  products  to  hospi- 
tals in  the  UK  and  the  European 
continent  is  in  the  pipeline.  This 
organisation  will  incorporate  a 
sales  force  to  sell  EF13,  the  pho- 
todynamic  cancer  treatment  EF9, 
as  well  as  EF27  for  radiotherapy 
damage  and  EF12  for  angioplasty 
(both  in  Phase  III)  once  the  first 
product  licences  have  been 
granted. 

OTC  Tagamet 


Tagrnet  is  to  oe  sold  over  the 
counter  in  the  US.  Srnithkline 
Beecham  received  clearance  on 
Tuesday  from  the  Food  and  Drug 

Administration. 


Wyeth  jobs  shake-out 

Wyeth  and  its  sister  company 
Cynamid  have  seen  a  jobs  shake- 
out  at  their  Hampshire  manufact- 
uring sites  in  Gosport  and  Havant. 
Over  100  new  jobs  will  be 
created  at  Havant  as  part  of  a  £20 
millon  investment  programme, 
but  70  will  be  lost. 

Nestle  loses  lawsuit 

Nestle  lost  its  lawsuit  in  the  US 
against  Abbott  Laboratories, 
Bristol-Myers  Squibb  and  the 
American  Academy  of  Pediatrics. 
Nestle  claimed  they  had  adopted 
marketing  practices  to  keep  it  out 
of  the  infant  formula  market. 

Proteus'  losses 

Increased  expenditure  on 
research  and  development 
widened  biotechnology  company 
Proteus'  losses  from  £6.62  million 
to  £7.93m  in  the  year  to  March. 


COMPANY  IN  FOCUS 


Mavala 


•  Founded  1959  in  Geneva, 
Switzerland,  and  entered  the  UK 
market  later  the  same  year.  All 
Mavala  products  are  manufac- 
tured, filled  and  prepared  for  sale 
in  Switzerland  before  being  deliv- 
ered around  the  wor  ld. 

•  Headquarters  Moved  to  pre- 
sent headquarters  in  Sevenoaks, 
Kent,  in  1979. 

•  Managing  director  Christo- 
pher Hodge  has  been  with  the 
company  since  1978,  becoming 
managing  director  in  1987  follow- 
ing a  management  re-structure. 

•  Turnover  approximately  £200 
million  worldwide. 

•  Positioning  Nail  care,  cosmet- 
ics and  footcare.  Mavala  Scien- 
tifique  penetrating  nail  hardener, 
created  in  1958,  was  the  first 
product,  and  is  still  the  leader  in 
its  category. 

Mavala  is  now  said  to  be  the 
most  extensive  marque  in  the  nail 
care  industry,  offering  products 
for  various  nail  problems. 
Although  known  primarily  for  its 
nail  care  products,  it  also  pro- 
duces eye  care  cosmetics  in  the 
Eyelite  line,  the  Swiss  Hand  Care 
Programme  and,  more  recently,  a 
foot  care  range  and  a  foundation, 
Mavalia. 

•  Philosophy  Mr  Hodge  says: 
"To  produce  a  range  of  produc  ts 
for  the  consumer  which  are  not 
purely  cosmetic  but  are  also  care 
products.  To  maintain  a  high  stan- 
dard of  presentation,  to  give 
value  for  money  and  to  sell  a 
product  which  does  what  it  says 
and  the  customer  is  happy  with." 

Serious  illness  cures 
retail  sales  ills 

Pharmacists  benefited  from 
"bouts  of  serious  illness"  in  May, 
according  to  the  Central  Statisti- 
cal Office's  retail  price  index. 

The  sector  experienced  strong 
sales  of  dispensed  medicines, 
with  "reasonable"  increases  in 
over  the  counter  medicine  sales. 

Overall,  retail  sales  in  May 
increased  by  3.8  per  cent  in  value, 
1.2  per  cent  in  volume  and  by  1.1 
per  cent,  in  seasonally  adjusted 
volume. 
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APPOINTMENTS 


NATIONAL 
CO-OPERATIVE 
CHEMISTS  LTD 


AREA  MANAGER 

An  opportunity  has  arisen  for  a  suitably  experienced 
Pharmacist  to  join  our  senior  management  team  at 
Area  Manager  level.  This  position  is  based  in  South 
London. 

The  post  offers  exciting  opportunities  to  join  a  modern, 
progressive  and  expanding  national  pharmacy  chain. 

Applicants  should  be  able  to  demonstrate  a  proven 
track  record  in  management,  along  with  the  drive  and 
enthusiasm  to  continue  the  development  of  up  to 
20  branches. 

The  post  offers  a  competitive  remuneration  package, 
including  superannuation  scheme,  a  company  car, 
and  assistance  with  relocation  expenses. 

Interested?  Please  write  with  CV  to: 

Mr  R  A  Carrington,  MRPharmS,  Superintendent 

Chemist  &  CEO,  NCC  Ltd 

Briscoe  Lane,  Newton  Heath,  Manchester  M40  2BE 
Closing  date:  Friday  7  July  1995. 


EXPANDING  PHARMACEUTICAL 
GROUP 

FIELD  SALES  (ALL  AREAS)  TELESALES 
(F/T  AND  P/T) 
PART  QUALIFIED  ACCOUNTANCY  GRADUATE 
AND  RECEPTIONIST 

Previous  experience  in  parallel  import  sales  or  purchasing  is  an 
advantage  but  not  essential.  Well  above  average  income  for  persons 
who  work  hard  and  have  a  strong  desire  to  WIN! 
Newly  qualified  graduates  may  apply  if  lack  of  sales  experience  is 
made  up  by  a  flair  for  business  and  the  ability  to  work  under 
pressure.  Send  CV  and  telephone  number  to: 
The  Sales  Director,  Al  Pharmaceuticals,  Unit  3/4  Bessemer  Park,  250 
Milkwood  Road,  Heme  Hill,  Lo.idon  SE24  0HG. 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TN9  1  RW 
Tel:  Tonbridge  (01732)  364422  Telex:  95132  Fax:  (01732)  368210 
Ring  Nick  Fisher  (01732)  377272  for  further  information. 


Business  Development 
Executives 


c£21k 


Car 


With  a  distinctive  culture  focused  on  the  individual,  our 

client  is  committed  to  supporting  and  developing 
people's  credibility,  assertiveness  and  professional  ability. 
It  has  already  made  them  a  UK  top  ten  all-business 
performer,  with  brand  leading  products  that  are 
household  names  worldwide. 

Now,  you  have  the  opportunity  to  build  your  career,  as 
part  of  our  client's  investment  in  a  new  generation  of 
business  development  professionals. 

If  you're  22-25,  PC  literate,  of  graduate  calibre  with  a 
leaning  towards  science  or  commerce  and  living  close  to 
the  major  motorway  networks,  we  want  to  hear  from 
you  immediately.  Our  client  offers  an  extensive  benefits 
package,  competitive  salary  and  a  truly  World  class 
opportunity  to  grow. 

To  apply,  please  send  your  CV  quoting  reference  number 

MWM/3964/CD  to  either  Michael  Maule  or  Bill  White, 
lllingworth  &  Associates,  Executive  Search  and  Selection 
Consultants,  The  Courtyard,  24  High  Street,  Hungerford, 
Berkshire,  RG17  0NF. 
Tel:  01488  683881.  Fax:  01488  682147. 

(^llingwortb 


MANAGEMENT  CONSULTANTS 


ASSC     FOUNDER  MEMBER 


NORTH  EAST 
COAST 

Independent  Pharmacy  In  attractive 
North  East  coastal  town  requires 
an  experienced,  enthusiastic  phar- 
macist full  time  (min  4  days  a  week 
considered).  For  busy  and  wide 
variety  of  professional  work. 

Please  tel  01287  622820 
after  6.30pm 


PETERBOROUGH 
PHARMACY 
MANAGER 

Full/part  tune,  easily  run  pharmacy, 
no  paperwork,  salary  negotiable. 

Tel:  01733  342081/322776 
or  after  7pm  01733  349498 


LITTLE  HAMPTON  area  —  part-time 
dispensing  assistant  required  Driving 
licence  an  advantage  Telephone  01903 
786164  (daytime) 


BRISTOL 

Family  community  pharmacy, 
part  time  Dispensing  Assistant 
required  for  job  share.  21/2 
days  per  week. 

Tel:  0117  924  8510 
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AGENTS 


BUSINESS  OPPORTUNITY 


ADDITIONAL  PRODUCTS  REQUIRED 
BY  LO^iG  ESTABLISHED  ACTIVE  AGENT 
IN  NORTHERN  IRELAND 

All  replies  acknowledged. 

PLEASE  REPLY  TO  BOX  NO:  3490 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  co-ordinators. 
We  will  inform  you  the  moment  cover 
is  found  We  leave  you  to  get  on     !  CARDIFF 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


EXPERIENCED  retail  pharmacist  available 
tor  locum  work.  Days/part  days  within 
10  mile  radius  ot  Waterlooville.  Tel: 
01705  259692. 

NORTH  LONDON  &  SURROUNDING 

AREA.  Reliable,  experienced  pharma- 
cist, locum  available  Please  phone  0181- 
884  3780  (Fred). 


LOCUM  required  from  14th  August  to  2nd 
September  '95.  Tel:  0181  969  8959, 


ABERTILLERY,  GWENT,  locum  pharma- 
cist required  trom  Thursday,  29th  June 
for  2-3  months.  Tel:  01495  212695. 


My  Clients  are  an  expanding  Company  and 
are  seeking  a  manufacturing  facility  in  the 
U.K.  for  Pharmaceutical  and  OTC  Products 
with  MCA  licences  -  profitable  or  not.  They 
are  prepared  to  pay  the  going  market  rate.  We 
await  to  hear  from  you. 

Please  contact: 
A.R.M.  Milne  Esq.,  Solicitor.  Commissioner  for  Oaths, 

P.O.  Box  93,  Watford,  Herts  WD1  7 AW.  Tel:  01442 
879869,  Fax:  01442  878506,  Answerphone  01923  247630. 


INSURANCE 


^/Professional  Indemnity  Insurance" 
 for  Pharmacists  


•  Community 
•  Hospital 

•  Locum  •  Part-time 

AMD 

•  Pharmacy  Businesses 

We  also  arrange 
LEGAL  DEFENCE  COSTS 
INSURANCE 

-  from  only  50p  per  week! 

s  0121  -236  0031 

WORKING  FOR  PHARMACY 


The  Pharmacy  Insurance  Agency 


BUSINESS  FOR  SALE 


COMPUTER  SYSTEMS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


219  Harrison  Road.  Belgrave.  Leicester.  LE4  6QN 


SPECIALIST  IN  PHARMACY  STOCKTAKING, 
VALUATION  AND  TRANSFERS  NATIONWIDE 

If  you  are  considering  selling  your  business  or 
interested  to  buy  one,  contact: 

Mr  R.  A.  Hickinbotham  for  a  confidential  discussion 


Comprehensive 
stocktaking  and 
business  transfer 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone:  Harrogate  (01423)  531571 
TYNE  &  WEAR  MORECAMBE  (Lanes) 


Retirement  Sale  Long  established  suburban 
estate  pharmacy  Estimated  T/O  FYE  30th 
April  '95  i'445,000.  NHS  items  over  4,000  per 
month  Leasehold  property  with  very  low 
overheads,  close  to  Health  Centre  An 
exceptionally  profitable  concern.  Price 
£300,000  lor  GW/Fix  plus  SAV. 


LIrgent  sale  required  of  long  established 
community  pharmacy.  Estimated  T/O 
£350,000.  NHS  items  average  2,600  per 
month.  New  lease  or  freehold  with  2  bed 
maisonette  available.  Offers  invited  lor 
GW/Fix  from  parties  able  to  expedite  an 
early  completion. 


FOR  DETAILS  OF  THESE  AND  OTHER  QUALITY  PHARMACIES  CONTACT  US  NOW 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


1st  for 
SERVICE 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

rhe  Old  Police  Station,  Golden  hill,  Leyland  PR5  2NN 
Tel  (01772)  622839 fAX  (01772)  622879 
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COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


PACE  (Seta 


Computers 


Professional  Patient  Recording  and  Labelling  For  Professional  Pharmacies 

When  you  replace  your  old  labelling  equipment  you'll  want  a  fast, 
efficient  system  that's  simple  to  use.  You  will  demand  a  system 
with  guaranteed  data  security.  You  will  require  a  system  with  a 
proven  track  record  that  won't  let  you  down.  But  if  you  would 
also  like  12  months  interest  free  credit  -  you  must  have 
Pace  Beta,  the  professionals  choice 
To  arrange  a  no-obligation  demonstration  in  your  pharmacy. 

^  0161-941  7011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM  WA14  1ArI 


"I  want  an  IBM  labelling  system  at  a  realistic 
price,  I  want  comprehensive  software,  I  want 
to  remain  a  totally  independent  pharmacy 
and  I  want  a  Porsche.'' 

Pharmacist  aged  39  *4 


JRC  can  offer  you  a  genuine  IBM  system  with  full 
software  for  the  amazing  price  of  only  £500  (plus  £720 
per  year  Coversure  for  5  years)  and  we  can  ensure  your 
total  independence  with  ordering  from  ANY  wholesaler, 
but  the  Porsche  . .  . 

Call  us  FREEPHONE:  0500  947116 

Prices  quoted  are  subject  to  VAT 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
[Telephone:  01905  795335 
Fax:  01905  795345 
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PROMOTED 


COMWJT^O  LTD 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%  -  1x30  Dansac 
unique  40nim  22640,  1x10  Ileodress 
plus  19mm  5411,  4x10  Coloplast 
plugs  40mm  1245,  3x30  Conseal  bafts 
40mm  1210,  6x30  Coloplast  bags 
40mm  5940,  2x10  Hollister  urostomy 
bags  14.34,  1x30  Aquadry  sheaths 
medium  786276.  Tel:  01273  682618. 

TRADE  LESS  35%+VAT+POSTAGE 
7  Roferon  A  9mu  (exp  6/97),  3x30 
Colodress  plus  S874  38mm,  1x30 
Biotrol  preference  36-660  60mm.  Tel: 
01704  872173 

TRADE  LESS  30%+VAT+POSTAGE  • 
Ventolin  resp  solution,  Clinoril 
lOOmg,  Vitaquick,  Hollister  3314, 
Lofric  16m,  Xanax  500mcg,  Synac- 
then  repo  long/lml,  Konakion 
Img/ml,  Nozinan  25mg/lml,  Valoid 
inj,  Glurenonn,  Tegasorb  dressing. 


Tel:  0171-387  9585. 

TRADE  LESS  25%  -  2x120  Lurselle 
250mg(exp  11/97),  2x  150ml  Maxepa 
2mg  (exp  9/96).  Tel:  0181-202  6262. 

TRADE  LESS  50%  +VAT+POSTAGE  - 
Surgicare  system  2,  Convatec 
urostomy  pouches  S362  45mmx20, 
flanges  S353x  15, 55  Heparin  injection 
5000  preloaded  syringes,  35  Loxapae 
lOmg  caps,  62  Metenix  5mg  tabs  (exp 
3/99),  28  Trasidrex  (exp  4/96)  Tel: 
01693  830261. 

TRADE  LESS  50%  -  80  Froben  lOOmg 
(exp  7/95),  26  Lamictal  lOOmg  (exp 
9/95),  42  Lopresnoretic  (exp  9/95),  48 
Fentazin  2mg  (exp  8/95),  58 
cyclophosphamide  50mg  (exp  9/95). 
Tel:  01723  360542. 

TRADE  LESS  30%  +VAT+ POSTAGE  - 
45  Cytotec,  38  Ismo  20,  32  Ismo  10, 
2x28  Hypovase  5mg,  109  Benoral  liq- 
uid, 49  Sudafed  plus.  Tel:  0196? 
250259. 


INCREASE  your  profits  by 
£2088-£2820 


EACH  YEAR  ON  MAIN  LINE 
WHOLESALERS  STANDARD  TERMS 


MAINTAIN  YOUR  INDEPENDENCE 
WITHIN  A  POWERFUL 
BUYING  GROUP 


1.  A  vital  invaluable  formidable 
negotiating  base  will  pack  a 
real  punch. 

2.  Group  POWER  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts 
and  know  how  will  bring  you  extra 
savings  from  numerous  companies 

54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 
TEL:  01530  510520  FAX:  01530  811590 

RING  FOR  DETAILS  ON 
FREE  PHONE  0800  526074 


GB 


LABORATORY  &  CHEMICAL  PRODUCTS  LTD 

Suppliers  of: 

*  Latex  Examination  Gloves  (Distributors  enquiries  welcome) 

★  B.P.  &  BPC  Grade  Sulphurs 

Elms  House  •  The  Elms  Industrial  Estate 
Church  Road  •  Harold  Wood  •  Romford  •  Essex  RM3  0JU 
Tel:  01708  381669   •   Fax:  01708  381009 


TRADE  LESS  40%+VAT  -  3x100  Atro 
mid  S  500mg  caps  (exp  6/96),  Leder- 
fen  tabs  CP  (exp  7/95).  Tel:  0181-651 
606'2. 

TRADE  LESS  40%  -  4  Suprefact  nasal 
sprays  (exp  8/95).  Tel:  0181-946  6282. 

S8+VAT  EACH  -  8x30  Maiierix  150mg, 
(exp  98  ti  99).  Tel:  0181-428  43:3.3. 

TRADE  LESS  30%+VAT+POSTAGE  - 
3x30  Biolrol  elite  ref  32-87(1  70mm, 
4x30  Welland  ileostomy  bags  ref  FSI 
710nmi  Tel:  0191-520  2289. 

TRADE  LESS  30%+VAT+POSTAGE  - 
100  Neurontin  lOOmg  (exp  10/96),  40 
Calciparine  12500iy  (exp  12/96),  14 
Erythroped  A  sachets  (exp  11/95), 
2x300  Lioresal  liquid  (exp  10/95),  2 
Suprefact  nasal  spray  (exp  8/96).  Tel: 
0116-266  8548 

TRADE  LESS  25%+VAT+POSTAGE  - 
Hollister  4514  5x15,  Hollister  4404 


7x5,  Convatec  S672  2x5,  Convatec 
S246  3x5,  Frestibin  vanilla  500ir.!x21 
(exp  3/96).  Tel:  01634  817317 
S10+VAT  PER  BOX  -  Methadone  inje. 
tion  50mg/ml  LOxlOxlml  Tel  017202 
544104. 

TRADE  LESS  30%+VAT+POSTAGE 

44  Aminoglutethimide  250mg  (exp 
1 1/95),  39  Dolobid  250mg  (exp  10/95), 
200  Dipyridamole  25mg  (exp  12/95), 
30  Lexotan  3mg  (exp  9/95),  165  Mesti- 
non  60mg  (exp  10/95).  Tel:  0131-332 
2073. 

TRADE  LESS  30%  -  5x20  Piilmicort 
Respules  0.5g/2ml,  1x30  Sandimmun 
caps  lOOmg,  2  op  Intron  A  synip 
packs  10  units  Tel:  01480  214.355. 

TRADE  LESS  20%  -  1x20  Recormon 
2000  (exp  5/906),  56  Lodine  20()mg 
(exp  9/96)  Tel:  0161-223  0112 

TRADE  LESS  25%+VAT+POSTAGE  - 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples  

UK  s  f3st@st 
growing  network  of 
independent 
pharmacists 

 the  Privilege 

of  Independence* 
■ 

Wish  to  become  a  member?     NUC3T6  pic 

Please  contact  us  Today.         447  Kenton  Road 


la  rrow 

Midd  lesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


elite  pic 


TEL:  0181-841  4144 

FAX:  0181  841  8¥X) 
S  S  S 

P  P  P 

E  E  E 

C  C  C 

I  I  I 

AAA 
L  L  L 

★  NEW  KODAK  *  NEW  KODAK  ★  NEW  KODAK  * 

KODAK  GOLD  FILM 

NETT  PRICE  %0FF  TRADE 


GA  135x24  EXPS  (100ASA) 

1.48 

40% 

GA  135x36  EXPS(IOOASA) 

1.90 

40% 

GB  135x24  EXPS  (200ASA) 

179 

33% 

GB  135x36  EXPS  (200ASA) 

2.26 

33% 

GC  135x24  EXPS  (MSA) 

2.04 

28% 

GC  135x36  EXPS  (400ASA) 

2.54 

28% 

E&OE  —  GOODS  SUBJECT  TO  AVAILABILITY 

MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16  &  17  BELVUE  ROAD 
NORTHOLT,  MIDDX  UB5  5QQ 
TEL:  0181  841  4144  FAX:  0181  841  8390 


Do  you  have  a  product  or  service  to  promote? 
If  so  contact  Nick  Fisher,  Chemist  and  Druggist 
Classified  Department  on:  01 732  377272 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


14  bottles  Suprefact  nasal  spray  (exp 
1/97),  1  Suprecur  nasal  spray  Tel: 
01753  526722. 

TRADE  LESS  40%  +VAT+POSTAGE  - 
150  Celanee  250mcg  (exp  6/95),  Dolo- 
bid  250mgx50  (exp  7/96),  Estraderni 
25  2x8  (exp  8/95),  Froben  retard 
200mg  (exp  9/95),  Lodine  300  (exp 
7/95).  Tel:  0181-539  1922. 

TRADE  LESS  25%+VAT+POSTAGE  - 
1x100  Wellvone  250mg  (exp  6/96) 
Tel:  01704  574426. 

TRADE  LESS  50%+ VAT  -  Trobicin 
injection  2gxl2  (exp  9/95).  Tel  0121 
555  6123 

FORTH  M  -  2x2g,  8xlg  Fortum, 
4x200nig  Targocid,  2x400mg  Targo- 
cid,  3x28  Semi  Daonil  tabs,  1  Dex 
trostix,  1x100  Distaniine  50mg  tabs,  1 
Vancocin  500mg  ii\j,  9  Myocrisin 
lOmg  inj,  5  hyoscine  400nig/lml.  Tel: 
0181-847  1495. 

TRADE  LESS  50%+VAT  -  1  Flixotide 


250incg  diskhaler  (exp  8/95),  200 
Imuran  50mg  PI  (exp  1/96),  Antepar 
tabs  (exp  12/95),  Proluton  500mgx3 
(exp  4/96),  Flixotide  disk  refills  3 
(exp  12/95).  Tel:  0151-645  3055 
TRADE  LESS  60%+VAT+POSTAGE  - 
Pentasa  SR  250mg  tabs  x  123  (exp 
7/95),  56  Gastrobid  (exp  7/95),  127 
Loxapac  lOmg  caps  (exp  8/95),  166 
Hexopal  tabs  (exp  7/95).  Tel:  01322 
526470. 

TRADE  LESS  30%  -  145  Madopar  CR 
Caps,  146  Cyprostat  50mg,  19  Cypro- 
stat  lOOg,  15  Fenopron  300mg,  60 
Motilium,  33  Konakion  lOmg.  Tel: 
019603  52385. 

TRADE  LESS  30%  +VAT  -  1 10  Corgard 
80mg  PI  (exp  9/97),  161  Fenopron 
300mg  (exp  7/96),  6  Clopixol  inj 
200mg(exp  10/96),  11  Provera  400mg 
(exp  7/96),  81  Midrid  (exp  1/97),  44 
Dirythmin  SA  (exp  2/97).  Tel:  01386 
446244. 


TRADE  LESS  25%+VAT+POSTAGE  - 

160  Atrovent  UDV  lml,  130  Pyrogas- 
trone  tabs,  40  Vancocin  125mg  caps, 
3x80g  Oilatnni  cream.  Tel:  0181-319 
0115. 

TRADE  LESS  30%+VAT+POSTAGE  - 

Amoxil  500mg  1x100  (exp  11/98), 
1x100ml  Amoxil  250mg/5ml  (exp 
1 1/98),  Becotide  50  (exp  9/96),  Beta- 
gan  top  oph  solution  (exp  10/95), 
Locoid  S  lotion  30ml  (exp  3/96), 
Mogadon  5mg  (exp  7/98).  Tel:  0171- 
287  3336. 

TRADE  LESS  30%  -  170  Pulmicort 
Respules  0.25mg/ml,  60  Provera 
400nig,  5x84  Biotrol  25mg,  180  Zan- 
tac, 120  Tagamet  400mg,  30  Tagamet 
800mg.  Tel:  01798  872480. 

TRADE  LESS  40%  -  Convatec  Colo- 
dress  phis  4xS847,  4xS861,  2xS864 
lleodress  plus  1x5430,  1x5434,  Colo- 
plast  6x3215.  Tel:  0151-420  7220. 

TRADE  LESS  35%  -  Adizem  XJ  300mg 
(exp  12/95),  trade  less  50%  114 
Asendis  50mg  (exp  9/95),  plus  others. 
Tel:  01352  752050. 

TRADE  LESS  30%+VAT+POSTAGE  - 
1x100  Daiiol  200mg  caps  (exp  1/97), 
2x100  Alrheumat  50mg  cap  (exp 
4/99),  1x100  Benoral  750mg  tabs  [exp 


10/97),  180  Endoxana  50mg  tabs  (exp 
2/96),  84  Buspar  5mg  tabs  (exp  3/96), 
800  Artane  5mg  tabs  (exp  7/96).  Tel: 
0181-670  6863. 
TRADE  LESS  30%  -  210  Rifater  tabs 
(exp  4/971,  51  Fluorouracil  250mg 
tabs.  Tel:  01493  842737. 

FOR  SALE 

COMPLETE  SHOPFITTINGS  -  Mod- 
em wall  fittings,  wall  fitted  glass  cab- 
inets, weighing  machine,  floor, 
shelves,  counters,  dispensary  items, 
offers.  Tel:  0181-693  5543  Dulwich. 

HEALTHCARE  ITEMS  -  Tap  turners, 
plug  handles  etc,  Family  Doctor 
booklets  50p  each,  pro-sport  and 
more,  must  go.  Tel:  01782  388120. 

JOHN  RICHARDSON  PMR  SYSTEM 
-  Sanyo  £300.  Tel:  0181-886  0917. 

EPOS  HADLEY  HTJTT  -  Single  till  with 
slave  computer,  good  condition  , 
51,500.  Tel:  01703  449761. 

BOTTLE  DRYER  -  Electric  Nelldom60 
bottle  rack,  dual  heat  setting  with 
timer,  good  condition  £100  ono.  Tel: 
01703  449761. 

LINK  2  -  Pharmacy  computer,  £250 
ono.  Tel:  01865  890587. 
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SHOPFITTINGS 


"and  he  only 
called  in  for  a 
prescription!" 


Experienced  Pharmacy  Designers.^ 

Traditional  &  Continental  Dispensary  fittings 

(over  15  years  experience  with  Continental  Drawers). 

Shopfittings  to  suit  most  budgets. 
Budget  range  to  up-market  concepts. 

All  at  competitive  prices  plus  attractive  leasing  facilities. 


icoPiccre 
jstcms 


Oxford  Road,  Pen  Mill  Trading  Estate 
Yeovil,  Somerset  BA21  5HZ 


SPECIALIST 
DISPENSARY 
&  RETAIL 
PHARMACY 
SHOP  FITTERS. 

TEL:  01935 
20724 


PHARMACY  PLUS,  BRISTOL 


■JTTTi)  VISUAL  MERCHANDISING 
AT  fTS  VERY  BEST 

■  _J_^J_J  JXJ    Des'gners  anti  Manufacturers  of  Glass  Cube  ♦  Open  Frai 


)  Frame  Displays 


IX- 

L 

L  L 

- 

V- 

Cube  Arts  Ltd,  Unit  D,  Mill  Green  Business  Park,  Mill  Green  Road, 
Mitcham,  Surrey  CR4  4HT.  Tel:  0181-640  6114  Fax:  0181-640  4497 


6f|0PHTpNc; 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

01392-216606 
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WE  WORK  IN!  A  PHARMACY  EVERY  DAY, 
JUST  LIKE  YOU.  . 

We  understand  the  pressures  and  constraints  of  running  a  modern  retail 
pharmacy, 
JUST  LIKE  YOU... 

We  strive  for  professionalism,  service  and  trust, 
and 

JUST  LIKE  YOU... 
we  are  approved  by  the  NPA. 

Just  a  few  reasons  why  successful  Pharmcists  have  chosen 
us  to  plan  and  refit  their  business  environment. 
Edison  Road,  St.  Ives  Industrial  Estate, 
St.  Ives,  Huntingdon, 
Cambridgeshire  PE17  4LF 
Telephone  St.  Ives  (01480)  494262 
Fax (01480) 495826 


'WOODSTYLP 


■    ,  SHOPFITTERS 

Specialists  in  Pharmacies  (National  coverage) 

Anything  from  a  Gondola  to  a  dispensary  to  a  complete  refit  at 
very  competitive  prices. 

Contact  ANDREW  MYLAND  ON 
(01733)  576554  or  (0850)  410866 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


2I9  Harrison  Road,  Belgrave,  Leicester,  LE4  6QN 
Telephone:  (01  I  6)  266  5299   Facsimile:  (01  I  6)  26  I  0284 

SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 


Comprehensive 
stocktaking  and 
business  transfer 
service 


STOCK  WANTED 


WANTED 

Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249 
Eves  341192 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  —  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 


To  use  your  credit  card  for  prepayment  of 
Classified  Adverts  Call  Nick  Fisher  on  01 732  377272 

mx 

E 

...... .... 
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Some  of  the  public  relations  staff     spoon)  at  the  Chelsea  Physic 


behind  Pharmacy  Week  join 
launch  personality  Carol  Smillie 
(left  with  spoon)  and  Royal 
Pharmaceutical  Society 
president  Ann  Lewis  (right  with 


Garden  press  launch  in  London. 
They  are,  from  left  to  right:  Pat 
Mitchell  and  Beverley  Parkin 
(RPSGB),  and  Marline  Packer  and 
Alexa  Forbes  of  Packer  Forbes 


APPOINTMENTS 


Intercontinental  Medical  Statis- 
tics has  made  Jorge  Lenios  man- 
aging director  for  the  UK  and  Ire- 
land. He  was  previously  manag- 
ing director  of  IMS  Portugal. 
Aerosols  International  has  ap- 
pointed Guy  Burt  as  trade  sector 
manager  (own-label);  Emma 
Sully  as  national  account  man- 
ager; Mandy  Golesworthy  as 
account  executive;  Helen  Phil- 


lips as  packaging  technologist; 
and  Kate   Ryley  as  technical 
development  manager. 
Alan  Richards  is  now  produc- 
tion manager  of  Cosmetic  s  Plus. 
Patricia  Palmer  has  joined  Pifco 
as  sales  director  responsible  for 
the  Carmen  and  Pifco  brands. 
Dunnhumby  Associates  has  ap- 
pointed Jane  Martin  as  client 
sen  ices  manager. 


Pharmacy  recognised  in  Queen's  Honours 


People  from  very  different  sec- 
tors of  the  world  of  pharmacy 
were  rewarded  for  their  endeav- 
ours in  this  year's  Queen's  Birth- 
day Honours. 

John  Ferguson,  secretary  and 
registrar  of  the  Royal  Pharmceu- 
tical  Society,  was  made  an  OBE 
for  his  services  to  pharmacy.  Mr 
Ferguson  has  been  working  at.  the 
Society  since  1967  and  was  desig- 
nated Fellow  of  the  Pharmaceuti- 
cal Society  in  1977.  Last  year,  he 
was  elected  president  of  the 
Europharm  Forum. 

Professor  David  Ganderton 
received  an  OBE  for  services  to 
the  control  of  medicine.  He  is  cur- 
rently chairman  of  the  British 
Pharmacopoeia  Commission  and 
leader  of  the  UK  delegation  to  the 
European  Pharmacopoeia  Com- 
mission. He  received  fellowship 
of  the  RPSGB  in  1981  and  was 
previously  head  of  pharmaceu- 
tics at  the  pharmacy  department 
of  King's  College,  London. 

Sir  James  Blyth,  deputy  chair- 
man and  chief  executive  of  the 
Boots  Company,  was  made  a  life 
peer. 

But  the  awards  were  not  just 
about  the  big  players  in  the  pro- 
fession. Those  at  local  level  were 
also  recognised.  Yvonne  Farlam, 
sales  assistant  at  Boots,  London 


John  Ferguson  OBE 

Bridge,  for  the  last  two  years, 
became  an  MBE  for  her  customer 
services.  She  has  won  eight  inter- 
nal awards  over  the  last  16  years 
of  working  at  Boots. 


Boots'  Sir  James:  new  peer 


Pharmacy  Week-  C&D  to  award  & 1,000  to  best  local  contribution 


Throughout  the  UK,  branches  of 
the  Royal  Pharmaceutical 
Society,  local  phar  maceutical 
committees,  other'  pharmacy 
groups  and  individual 
community  pharmacies  have 
been  planning  initiatives  to 
promote  the  profession  dur  ing 
Pharmacy  Week. 

So  that  local  efforts  to 
promote  pharmacy  to  the  public 
can  continue,  C&D  is  offering  a 
prize  of  SI, 000  to  the  body  with 
the  initiative  which,  in  the 
opinion  of  a  distinguished  panel 
of  judges,  makes  the  most 
significant  impact  on  consum- 
ers. On  the  judging  parrel, 
chaired  by  C&D's  editor;  John 
Skelton,  will  be  Keith  Henslral, 
president  of  the  Institute  of 
Public  Relations;  Tony  Close, 
chairman  of  the  Health 
Education  Authority;  and  Sheila 
Kelly,  director  of  the  Proprietary 
Association  of  Great  Britain. 


The  intention  is  that 
constructive  and  imaginative 

USC  (  it  Ilic  pi  l/.c   c'Y  will 

enable  the  winning  body  to 
continue  its  good  work  irr 
developing  awareness  of  the 
phar  macist's  healthcare  role  in 
its  own  local  area. 

To  enter,  complete  the  form 
(right  )  and,  on  a  separate  sheet 
of  paper,  outline  the  project  in 
no  more  than  500  wor  ds. 
Include  details  such  as: 

•  t  he  name  of  the  participating 
organisation(s) 

•  the  objective  of  the  scheme 

•  the  materials  used  (eg  Phar- 
macy Week  resource  pack, 
posters,  local  advertising ) 

•  the  amount  spent  and  any 
sponsorship  brought  in 

•  a  description  of  how  the 
scheme  operated 

•  the  outcome  (as  far  as  you  can 
determine). 

Please  submit  material,  such 


as  photographs,  newspaper- 
clippings,  letters  from  the 
public-,  etc,  to  support  your 


entry.  Presentation  is  important 
in  that  it  will  make  it  easier  for 
the  judges  to  reach  a  decision. 


'"entry  form 


Entries  should  reach  this  office  by  July  14.  Address 
them  to:  The  Editor,  Pharmacy  Week  Prize, 
Chemist  &  Druggist,  Miller  Freeman  Profes- 
sional, Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 


Name  

Address. 


Daytime  phone  no. 
Organisation  


All  l  ights  reserved.  No  part  of  this  publication  may  be  reproduced  or  transmitted  in  any  form  or  by  any  means,  electronic  or  mechanical  including  photocopying,  recording  or  any  information  storage 
or  retrieval  system  wit  hout  the  express  prior  written  consent  of  the  publisher.  The  contents  of  Chemist  &  Druggist,  are  subject  to  reproduction  in  informal  ion  storage  and  retrieval  systems.  Miller 
Freeman  Professional  Ltd  may  pass  suitable  reader  addresses  to  other  relevant  suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please  write  to  Derek  Shaw  at  Miller 
Freeman  Professional  Ltd.  Film  output  by  London  Scanning,  24a  Shore  Rd, London.  Printed  by  St  Ives  (Gillingham)  Ltd,  Gillingham,  Kent.  Registered  at  the  Post  Office  as  a  Newspaper  1S/18/8S 
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Your  next 
advertisement  could 
die  from  poor 
circulation. 


An  advertisement  lives  or 
i  dies  by  the  people 
who  see  it. 

So  how  can  you  be  sure 
your  advertisements  are 
running  in  a  publication  with  a 
healthy  circulation? 
It's  as  easy  as  ABC. 
The  Audit  Bureau  of 
Circulations  provides  the 
industry-standard  independ- 
ent verification  of  circulation 
figures,  providing  accurate  and 
honest  data  for  nearly  three 
thousand  titles. 

Audit  Bureau  of  Circulations  Ltd.,  Black  Prince 


By  letting  ABC  auditors 
thoroughly  examine  the 
publication's  circulation  data, 
you'll  know  the  publisher  has 
nothing  to  hide. 

Book  your  next  advertise- 
ment in  a  publication  with  a 
STANDARD  ABC  Certificate 
and  you  can  be  sure  its  circula- 
tion is  up  to  the  mark. 

But  if  a  title  can't  back-up 
the  figure  with  an  ABC 
Certificate,  your  advertisement 
may  need  an  urgent  transplant 
to  a  publication  that  can. 

Yard.  207-209  High  Street.  Berkhamsted,  Herts  HP4 


Cut  out  and  return  the 
coupon  and  give  your 
advertisement  the  chance  of  a 
long,  and  healthy  life.  Or  you 
could  be  the  one  feeling  sick. 
No  ABC.  No  guarantee. 
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Please  send 
me  more 
information 
about  the 
ABC  and  its 
activities. 

Name: 


ABC 

AUDIT  BUREAU  OF  CIRCULATIONS 
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Position: 


Company: 


Address: 
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IAD  Tel:  01 442  870800  Fax:  0 1 442  877407 


Product  Information 

Clarityn:  Clarityn  tablets  contain  10mg  loratadine.  Indications:  For  the  relief  of  symptoms  associated  with  hayfever,  allergic  rhinitis  and  urticaria.  Dosage:  Adults  and  cl 
one  tablet  once  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Pregnancy  and  lactation.  Side-effects:  Rarely,  fatigue,  nausea  and  headache.  Pack  sizes:  Cartons  of  5  tablets.  Retail  price. 
£3.95.  Legal  Category:[p].  Product  Licence  Number:  0201  /0175.  Product  Licence  Holder:  Schering-Plough  Ltd,  Welwyn  Garden  City  AL7  1TW.  Date  of  last  revision:  August  1994. 
Clariteyes:  Clariteyes  Eye  Drops  contain  sodium  cromoglycate  Ph. Eur. 2%  w/v.  Indications:  For  the  treatment  of  acute  seasonal  (allergic)  conjunctivitis  including  hayfever.  Dosage:  Adults,  ch 
and  the  elderly:  one  or  two  drops  into  each  affected  eye  up  to  four  times  daily.  Contra-indications,  Precautions:  Hypersensitivity.  Side-effects:  Transient  blurring  of  vision,  burning,  stingini 
occur.  Pack  sizes:  10ml.  Retail  price:  £3.95.  Legal  Category:  [f].  Product  Licence  Number:  0530/0356.  Product  Licence  Holder:  Norton  Healthcare  Ltd.,  Harlow,  Essex  CM19  5TT.  D 
preparation:  January  1 994.  Prices  correct  at  the  time  of  going  to  press. 
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